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Dear Readers,

I would like to express my sincere gratitude to the Korean-
German Chamber of Commerce and Industry (KGCCI) for
once again compiling an annual report on Corporate Social
Responsibility (CSR) activities of its membership in Korea.

CSR is a key value which is shared by the German business
community in Korea. German companies want to contribute to
the societies in which they live and work. They want to be an
active part of this community.

The German Government is an active proponent of CSR.
It encourages the whole business community, including
small and medium enterprises (SMEs) to live up to its social
responsibilities. In Germany, CSR goes beyond social issues.
Our concept is wider and directed towards the environment
and climate change. As these are major challenges for both
Germany and Korea, | welcome very much that some of the
CSR activities of German companies in Korea also focus on
these important issues.

CSR is also a wonderful way to foster people-to-people
contacts and increase mutual understanding. | was especially
impressed by the large number of KGCCl member companies
participating in one recent initiative, the “140 Guide Walkers”.
In the 140th year of relations between Germany and Korea,
more than 140 German expats walking 5 kilometers together.
Embassy staff also participated, enjoyed a good time together
and learned a lot about each other.

Initiatives like this bring people from Germany and Korea
together, increase mutual understanding and are the
foundation of our bilateral relationship. By engaging in CSR,
German companies are making an active contribution to
strengthening the excellent ties between Germany and Korea.

| am very grateful for that.

Georg Schmidt
German Ambassador to Korea
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Dear Readers,

The year 2023 marks a significant milestone as we celebrate
the 140th anniversary of Korea-Germany relations. This jubilee
not just a historical mark but an opportunity to reflect on our
shared values and the positive impact that German companies
collectively create in Korea.

I am honored to present this compilation of our collective
efforts and achievements in the realm of Corporate Social
Responsibility (CSR). This year, our CSR initiatives have taken
a remarkable stride. In celebration of the 140th anniversary of
bilateral relations, the “140 Guide Walkers” joint CSR initiative,
in collaboration with our member companies and partners,
exemplified our dedication to making a meaningful difference
in the lives of others. Together, we walked alongside visually
impaired individuals during the 9th Harmony Marathon,
promoting inclusivity, health, and awareness. Additionally, this
initiative allowed us to raise a substantial amount of donations
to improve transportation services and daily routines for the
visually impaired.

As we navigate the ever-changing landscape of business and
society, the importance of CSR becomes increasingly evident.
It is not just a set of initiatives; it is a mindset that guides
our actions and decisions. It is about creating shared value,
fostering collaboration, and leaving a legacy that extends
beyond businesses.

KGCCI believes that businesses play a pivotal role in shaping
the world around us beyond economic contributions. The
conviction that companies have a responsibility to contribute
positively to society and the environment is deeply ingrained
in German companies, and it is a principle that we uphold with
unwavering commitment.

In this ninth “KGCCI CSR Report of German Companies in Korea”,
you will find a comprehensive overview of CSR activities,
initiatives, and their impact on society and life in Korea.

| encourage you to explore these stories, reflect on our shared
journey, and join us in our ongoing commitment to making the
world a better place. Together, we can continue to be a force
for positive change.

Dr. Martin Henkelmann
President & CEO
Korean-German Chamber of Commerce and Industry
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4 CSR Report 2023

At BASF, we create chemistry for a sustainable
future. The approximately 111,000 employees in
the BASF Group work on contributing to the success
of our customers in nearly all sectors and almost
every country in the world.

BASF has been a committed partner to Korea since
1954. As a leading foreign investor in the chemical
industry in Korea, BASF operates eight world-scale
production sites in the country. The company also
maintains the regional headquarters of its Electro-
nic Materials business and the Electronic Materials
R&D Center Asia Pacific in Suwon. In addition, one
R&D center for advanced material solutions and
two technical development centers are located
across Korea. The sales and administration offices
are located in Seoul.
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Company Profile

Established in Germany
HEde
1865

Start of Business in Korea
SHX|A BT
1954

Number of Employees in Korea
ot= 2 5
1,221

Line of Business
Al =20k
Chemicals

Website
ZHo|X|
www.basf.com
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BASF - WE CREATE CHEMISTRY

BASF’s social engagement contributes to solving current and future social challenges. In doing
so, we combine impact-oriented social activities with long-term corporate success.

With our social engagement strategy, we want to open up learning opportunities. Together
with our partners, we align our social engagement in an impact-oriented way. We support the
achievement of these goals with donations and our own not-for-profit activities (Corporate
Citizenship) as well as with business-oriented projects (Starting Ventures).
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e Connected to Society

BASF Korea recognizes its responsibility and role in the local community and has been carrying out
various CSR activities to contribute to the economy, society, and environment of the cities where
its business sites are located. From the beginning of the business, BASF Korea at each site has been
provided long-term support and contributed to the local community through various programs such
as Kids Lab, a children's science education program, Kimchi-making for underprivileged families,
volunteer work for disabled and underprivileged facilities and schools, and donation of scholarships
to local universities. BASF will continue to strive to improve the quality of life in local communities by
sharing its development and social responsibilities and providing the help local communities need.
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¢ In Seoul

BASF Korea participated in the “Together Garden” volunteer activity held at Seobu Disability Welfare
Center located in Seoul, where BASF Korea has a long-standing relationship for six years. BASF
Korea employees took part in an eco-friendly garden run by the disabled at the West Community
Welfare Center and cooked Korea traditional festival foods with the disabled to celebrate Chuseok.
Additionally, BASF Korea donated an electronic piano that was needed at the welfare center, thereby
supporting a happier life for the disabled at the welfare center.
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SLICE HO{s SIAUAT QHASS HEHOOISE=R 20| HOjeIS0| LBt 8 S 0|
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BASF Korea participated in volunteer activities at Seobu Disability Welfare Center / $t2HIAZ QIXIl MEEOfIZEHEX| 2 “SHH St E
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e In Yeosu

BASF Korea Yeosu site has been carrying out continuous social contribution activities at White Lotus, a nursing home located in Yeosu, every year such as
supporting spring and winter Kimchi-making events, garden work, and weed removal. In the summer of 2023, heavy rain caused a landslide behind the White
Lotus, causing damage to the facility, including the evacuation of 60 seniors and workers at the nursing home. Therefore, BASF Yeosu site donated 3 million
won to the White Lotus for restoration work and facility improvement in landslide-affected areas, helping seniors quickly recover from their daily lives.
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BASF Yeosu site donated 3 million won to the White Lotus Nursing Home, which was damaged by a landslide due to heavy rain / =
HIATE 013 LALE] LSS Y2 sl E aurdlel 43 By
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BASF Yeosu site donated 2 million won to Ssangbong Social Welfare Center to support low-income families and families in crisis. /
SHRHIAL =3 H 05 XY MAS 9177 XY 9Ish WSS SX| 2o U 2002HHE WY

BASF Korea Yeosu site donated 2 million won to Ssangbong Social Welfare Center to support low-income families and families in crisis. BASF Korea
Yeosu site donated a total of KRW 15.19 million raised by employees voluntarily and labor unions to various social welfare organizations located in Yeosu
including Ssangbong Social Welfare Center. Yeosu site plans to continue to support vulnerable residents who are in the blind spot of welfare through
sponsorship and volunteer activities.
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=~ Boehringer
l”i! Ingelheim

Boehringer Ingelheim

Founded in 1976 as a Korean subsidiary of Boehr-
inger Ingelheim, one of the world's 20 leading
pharmaceutical companies, Boehringer Ingelheim
Korea develops and delivers breakthrough therapi
-es in sectors of Human Pharma and Animal Health.
Under its global corporate vision of 'Value through
Innovation, Boehringer Ingelheim Korea prioritizes
supplying new medicines to the patients of Korea
and improving lives of humans and animals by
promoting their health.
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Company Profile

Established in Germany
HEde

1885

Start of Business in Korea
IR X| A BT
1976

Number of Employees in Korea
ot= 2 5

242

Line of Business
Al =0oF
Pharmaceutical

Website
ZHo|x|
www.bikr.co.kr
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BOEHRINGER INGELHEIM CSR
ACTIVITIES IN KOREA

In 2021, Boehringer Ingelheim
established the global initiative
of 'Sustainable Development
- For Generations (SD4G),' to
contribute to creating solutions
to global challenges, and to help
enable sustainable change. SD4G
initiative is defined into three
pillars of '"More Health (Good
Health for People & Animals,' 'More Potential (Good Health for Communities & Our People),' and
'More Green (Good Health for the Planet).'

In line with the global initiative, Boehringer Ingelheim Korea conducts activities to improve the
world by better treatment options and healthcare solutions.

Sustainable
Development
For Generations

2 elAstle X 2021 MMA L=nt et O L2 O0|2HE 2lst X% 7t WHo| 7|ofst
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e More Potential - Wunsch Medical Awards (Since 1990)

24{ofaty

Wunsch Medical Award, administered jointly by Boehringer Ingelheim Korea and the Korean Academy
of Medical Sciences (KAMS), marks its 33rd year in 2023. Boehringer Ingelheim Korea, as a sponsor of
the Wunsch Medical Award, supports advancement of medical research in Korea by discovering and
recognizing Korean medical scientists' contribution and achievements.

Wunsch Medical Award was established to honor Dr. Richard Wunsch, the first German doctor in
Korea. It annually awards medical scientists that made outstanding research contributions to
advancement of medical research in Korea, through rigorous and unbiased review. Wunsch Medical
Award is recognized as the most prestigious medical award in Korea, based on its history, and is
considered the "Korean equivalent of Nobel Prize in Physiology or Medicine".
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e More Potential - B-effect (Butterfly effect) (Since
2021)

B-effect is a social contribution
project launched jointly with
Ashoka, a global non-profit
organization, which conducts
global CSR activities relevant to
social agenda needed in local
communities each year. This
year, under the topic of 'Healthy
Senior Living (Longevity), B-effect
hosted internal campaign where
colleagues were encouraged to
spend time and take photos with
their parents and grandparents.
Boehringer Ingelheim Korea's
colleagues then voluntarily visited local nursing home named Shindang
Social Welfare Center to communicate with local senior communities
and provide learning opportunities on digital skills.

B-effect, as a social contribution project conducted not only in Korea,
but also in Southeast Asia, Australia, and New Zealand, plans to
continue to conduct CSR activities that reflect each country's situation,
for the healthy life and longevity of the elderly.
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e More Health - Improve Stroke Care (Since 2017)

Boehringer Ingelheim has
-+ globally launched 'Angels
! Initiative', in partnership
with the European Stroke
Organization (ESO), the
World Stroke Organization
(WSO0), the Stroke Alliance
for Europe (SAFE), and ma
-ny other national stroke s
ocieties, companies and
health institutions.
In 2023, the Angels Team
at Boehringer Ingelheim
Korea's Medical Affairs provided educational session and simulation
workshop at 10 hospitals nation-wide, to enable timely treatment
for stroke patients and improve the treatment environment as well
as awareness on stroke. The team hosts quarterly WSO Angels Award
ceremony to recognize hospitals working to improve stroke care and
honor their efforts.

HIZ A AU 2 RULESES, MALESSS, REUHESHY Y
o3 279 i3, J|¢d, Q27| =ET T ‘AR-A O|L|ME|E (Angels
Initiative) 224 TZ IS MiHstD YLLICt.

otz el Aslel ofstHol AMA (Angels) Bl HZEZ Hof cist
Al SZIat K2 2 Mol 7|ofstaxt Solf, M= 1070 AN =HES &
K} LM A| O] 2 MAEHA| TS 4= QU2 X 3 K| Z0] Chet n Lt Al
ol QIS 2EMELICt £, U L ES X(ZE Qo =EHot=
2 ¢2l1, 389 A2 7|2|7| 23l 0i WSO Angels Award A&l
E7|HZ JjA[stn QU&LICE
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e More Green - Be Green & Green IT Campaign (Since
2022)
Boehringer Ingelheim Korea conducts 'Be Green' program, encouraging

lifestyle changes of colleagues to contribute to reducing CO2 emission,
and 'Green IT' program, donating IT devices for those in need, to reduce

operational waste and support sustainable environment. In this year's
Green IT program, Boehringer Ingelheim Korea donated about 44
laptops and iPads that are no longer used in the office, for the socially
underprivileged. The annual program is also held in other regions
including Southeast Asia, Australia, and New Zealand.
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e More Health - Animal Health CSR (Since 2021)

Boehringer Ingelheim Korea collaborates with veterinary associations
and relevant groups of stakeholders to protect shelter animals' health
and prevent diseases.

This year, in partnership with Gyeoggi Veterinary Medical Association,
Boehringer Ingelheim Korea provided shelter animals with heartworm
preventatives. Boehringer Ingelheim Korea also continues efforts for
safe treatment environment for companion animals, in collaboration
with Veterinarians without Borders and other organizations.

SR 1At SBABU| AL Chsst
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e More Potential - A Day of Service (Since 2022)

Boehringer Ingelheim Korea regularly collaborates with non-profit
organizations to host employee volunteering programs, contributing
to the local communities and sustainable society. Last year, Boehringer
Ingelheim Korea hosted 'Kimchi-Sharing' community service event, in
partnership with Shindang
Social Welfare Center.
Over 30 colleagues partici-
pated in the event, making
2,200kg of kimchi, which
then were delivered to 220
socially underprivileged
elderly people.

This year, all colleagues
of Boehringer Ingelheim
Korea participated in a
'plogging' event at Yeoui-
do Hangang Park, in partnership with Seoul Volunteer Center and
Seoul Hangang Park Headquarters. Through the 'green' program that
promotes both health and environmental protection played a part in
building healthier communities.
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Founded in 1871, Continental as the technology
company offers safe, efficient, intelligent and
affordable solutions for vehicles, machines,
traffic and transportation. Continental Korea has
been established in 1986 (Rubber Group) & 1987
(Automotive Group) and employs around 1,300
skilled employees in 8 locations. Continental
Korea strives to contribute to the development of
the Korean automotive industry by creating jobs
and localizing products and technology through
continuous growth. Furthermore, the company
is committed to fulfilling its corporate social
responsibility to build trust and support from
diverse stakeholders in local communities.

1871 HEE MAHQ 7|71y ZEIHE2
AEA 1A, nE W+
O|H, XIsXo0|1 ZHMH £2H8 HIeLICh
1986 2{| 08 BE1 1987H QLERZEIE OF
fEoz M ZEHE F2ot= Hxl = 8K
AMEFOIN & 1,300 FYS0| 2231
UAFLICH 2E[HE F2|ot= X|&He dFE Sl
YXI2|E HESD HEF U 7|ES AXISAA o=
RS Lol WHoj| 7|04t AELICH ot2d,
X ALZ] L Ol B AR S 2| MlE(et X} S F=3t
7| 93t Crgt AbelH Mg chotn &L
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Company Profile

Established in Germany
HEde
1871

Start of Business in Korea
SHRX|AL HEIAE
1986

Number of Employees in Korea
o= &

1,300

Line of Business
At 20k

Automotive

Website
ZH|o|X|
www.continental.com/ko-kr/

< N XH XS

CORPORATE CITIZENSHIP AT
CONTINENTAL KOREA

Corporate Citizenship is the foundation for sustainable business management.
Continental Korea performs various social contribution activities to let the importance
of environmental protection be broadly known and fulfill our roles and responsibilities
as a responsible corporate citizen beyond our business activities.

7190 Bl HAIS X|% JHstt Aol J|pielLith. ZE|UIE TRjobs Ml 9= 7|9t Alploz M, 79
252 Hof 87 =oo] 3948 Je| Yeln J|e AlBle] et Mg | 9Is) Ciet ARIZH
52 Dgetn gLt

e ‘Green Boosters’ - Corporate Citizenship Ambassadors

Continental Korea has launched Green Boosters on June 1, 2023, the Corporate Citizenship
Ambassadors along with employees for promoting various eco-friendly activities within local
communities. Green Boosters is organized to promote the importance of sustainable future and
environmental protection within the company and perform our roles and responsibilities as
a reliable Corporate Citizen. About 20 Green Boosters, Corporate Citizenship Ambassadors of
employees from voluntary basis at Continental Korea, are acting as supporters for various eco-
friendly activities developed by Continental Korea.
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e ‘5 Sustainability Manifestos’ for sustainable environment

Continental Korea is operating eco-friendly campaigns through ‘5 Sustainability Manifestos’ in which all employees can easily participate
in the environmental protection, along with Green Boosters. ‘5 Sustainability Manifestos’ include Reduce Electricity Consumption, Digital
Minimalism, Avoid Disposable Products, Green Commute and Recycle & Reuse, which allow employees to take part in activities for eco-
friendly goals in daily lives.
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The first manifesto, focusing on reducing electricity consumption, encourages daily actions such as powering down monitors during
lunch breaks and switching off lights and air conditioners after meetings, empowering employees to contribute to energy conservation in
their everyday lives. The second manifesto, Embracing Digital Minimalism, calls for reducing carbon emissions in daily work routines by
decluttering email inboxes, minimizing shared files and file storage, and optimizing computer usage time.

The third manifesto, Avoiding Disposable Products, advocates the use of personal cups and tumblers to decrease reliance on paper cups.
The volume of paper cup usage by employees is monitored over two weeks, and results are shared to motivate further reduction. The
fourth manifesto encourages employees to commute to the office on foot or by bicycle through engaging challenges. Throughout this
initiative, we will motivate our employees to opt for riding or walking over private vehicles when covering short distances. We anticipate
that this effort will contribute to environmental preservation by lowering carbon emissions.

The fifth manifesto encourages employees to actively participate in recycling and reusing. We will establish a partnership with a local
NGO dedicated to creating fulfilling employment opportunities for individuals with disabilities through the collection of goods from
individuals, businesses, and organizations. To facilitate this effort, we will set up an in-company donation drive for two weeks, allowing
employees to contribute their unused items, including clothing and more. By promoting tax benefits and waste reduction through the
NGO, we aim to support the local community and reduce unnecessary waste.

On top of that, on the World Environment Day, Continental Korea performs plogging that practices exercise and environmental protection
at the same time with employee volunteers. Through the plogging activities which can be easily practiced in daily life, Employees at
Continental Korea participate in efforts to make the clean environment of local communities and share experiences, also recognizing the
importance of sustainable future and environmental protection.
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With its brands, innovations and technologies,
Henkel holds leading market positions worldwide
in the industrial and consumer businesses. The
business unit Adhesive Technologies is global
leader in the market of adhesives, sealants and
functional coatings. With Consumer Brands, the
company holds leading positions especially in hair
care and laundry & home care in many markets and
categories around the world. The company's three
strongest brands are Loctite, Persil and Schwarzko-
pf. In fiscal 2022, Henkel reported sales of more
than 22 billion euros and adjusted operating profit
of around 2.3 billion euros. Sustainability has a long
tradition at Henkel, and the company has a clear
sustainability strategy with concrete targets. Henkel
was founded in 1876 and today employs a diverse
team of more than 50,000 people worldwide.

Al

et M, HIS2X|E Sali 2H|xHet

A2 A,

HAE HIEI-Iﬁ(HIH S2E ANES 0|22 ASL
Ch F& H3s2iX|A AHEES 2|, HHE,
j|g A iEI A|IFO| =24 E||:-|?=||_||:|- Fals [H Hay
£ SdiM= H Ml slof Alo12k MK & SH|0f 2of
o of 1 Al gt 2fol M ME=HQI 9IXIE KX
'5|'_T|_ |_||:|. ailo| )\-“ 7|.x| 7FE10|- Heie =

;E}OE, Al O2|0 #etXITALICE HAS
2022 9|AAZ0l 2209 |2 o|4o| OiED oF
239 f2o| =FIY0|AYS ENYSLICE AA2
X|& st gsto] 2 MES 7HX1 JASH,
-"rl*il"ml =ret Futt X|& Jksy HEE 7K1

SLCh A2 18760 MEIE[ASH FHA ™
H|74I 50,0009 O|&te] HAS0| 2Rt AELICH

J

Company Profile

Established in Germany
e
1876

Start of Business in Korea
ShRXA MEHE
1989

Number of Employees in Korea
b= 2 &
700

Line of Business

Ar&20F

Adhesive Technologies, Consumer
Brands

Website
ZH[o|X|
www.henkel.com ; www.henkel.co.kr
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ANCHORING SUSTAINABILITY
IN EVERYTHING WE DO

For Henkel, sustainable growth is
not only a core value of the company
but also an indispensable element
for running a successful long-term
business and fulfilling corporate
social responsibility. Henkel strives
towards innovative sustainability
growth solutions under the goal of
'Achieve More with Less,' aiming to
maximize the efficiency of limited
resources. We are committed to
creating more value with fewer
resources, contributing to customers,
consumers, partners, and the local
community.
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o Guide Walker Volunteer Activity
AZHEolQl 7t0| E91H At S AL

Henkel Korea participated as guide walkers in a walking event celebrating the 140th anniversary of
diplomatic relations between South Korea and Germany, alongside member companies of KGCCI. The
'guide walker' volunteer activity involves assisting visually impaired participants by serving as their
eyes, guiding them along the route. Henkel employees walked alongside visually impaired participants,
fostering meaningful moments through valuable conversations. Through such volunteer activities,
Henkel Korea demonstrates its commitment to social responsibility by promoting disability awareness
and societal engagement. Furthermore, as part of our contribution to the event, Henkel provided our
own product, the mosquito repellent 'MyKeeper, as commemorative gifts to all participants.
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e ‘Save the Planet’ Pop-Up Book
H K TE R $F 2 UL ME L %

In celebration of Earth Day, Henkel organized an environmental
awareness campaign called the "Protect Our Environment - Family
Drawing Contest" to raise awareness about environmental protection.
The winning entries from this contest were transformed into an
educational pop-up picture book titled "Save the Planet" designed
to enhance children's environmental awareness. When opened, the
pages of this pop-up book feature three-dimensional illustrations
that effectively and comprehensibly convey the importance of
environmental conservation to children. Henkel employees contributed
their time and talents to personally create and donate the "Save
the Planet" pop-up books to children's libraries and local childcare
facilities.
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o Henkel Forscherwelt in Korea
SIZ of2I0| TFSHA} M4

¢ Donations to Samdong Boys Town
ASAEE HY| S

Henkel Korea extended a charitable donation to Samdong Boys Town
to enhance the living conditions of its facility. Samdong Boys Town is a
childcare institution that provides protection and nurturing for children
in need of protection. Since 2015, Henkel Korea has maintained a
longstanding relationship with there, starting with rice donations and
subsequently contributing various items such as replacing auditorium
desks and chairs and providing computers. To date, the donations
have exceeded KRW 60 million. Especially during the challenging times
brought about by the COVID-19 pandemic, when volunteer resources
and corporate sponsorships dwindled, Henkel's support has played a
pivotal role in ensuring a more comfortable and pleasant environment
for the children.
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Henkel is currently engaged in the Henkel Child Scientist World, a
science-based community outreach initiative aimed at fostering
children's interest and curiosity in science. This program is designed as
part of the global science education initiative "Forscherwelt" to enable
children to naturally acquire scientific knowledge through STEAM-based
activities. It encompasses content related to Henkel's core business
areas, including adhesives, detergents, and personal care, while also
addressing sustainability. Activities offered include creating gingerbread
houses using adhesive made from food, experimenting with the surface
tension of milk and kitchen detergents, and making soap using gelatin,
providing children with hands-on learning experiences in science.
Furthermore, Henkel is dedicated to expanding access to science
education content for more children through online live experiments.
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MRRCUK

Merck Korea

Merck Korea was established in 1989. Electronics
business offers advanced materials for the electron-
ics industry and manufactures functional materials
and effect pigments. Healthcare business provides
medicines and devices on cancer, multiple sclerosis,
growth disorders and infertility. Life science busine-
ss has wide portfolio for research, water purification
and biomonitoring and provides equipment for re-
search and bioprocessing.
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Company Profile

Established in Germany
e
1668

Start of Business in Korea
ShRX|A MEHE
1989

Number of Employees in Korea
b= B 5

1,725 (as of September 2023)

Line of Business
Al 20F
Electronics, Healthcare, Life Science

Website
ZH[0|X|
www.merck.co.kr
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WE TAKE ON RESPONSIBILITY

This is something we've been doing for 355 years. We will be more responsible for looking,
listening, and doing better. Listening is especially important to us because we want to know
what matters to our employees, customers, investors, and other stakeholders. There is no better
way to protect their interests, meet their needs - and secure our company's long-term success.
In fact, we've made this aspiration an integral pillar of our corporate strategy. Our corporate
responsibility strategy builds on this approach, leading us to practice responsible governance
each and every day. In our CR efforts, we focus our resources on those areas where we can
make the biggest difference, which is why we pursue three strategic spheres of activity: health,
environment, and education & culture. In doing so, we constantly seek to secure the future of
society while honing our competitive edge.

Yol ArslH Mels o stAELIC

=0 x| o Algellct E1 ED #Eshs 2 Itx|Hs

20| ZQELICL. H3 = =@, 12, EXEX, 7|EL Of8 A ZQXE &
HtL|Ct. ofshstA ot, QTS FFAIF|H, 2|Ate] FI|Hol 843 o o|ECt & £

2 glELICE H3E of2{st ZREE J|¢ ek #M o= AT . EHZIOI J|e4e)

stamablllty) THEf2 of2{ot M2 WAlS 7|8tO 2 st IOH L2(7t StEEHTE 2 = HHEAS

HMSI=Z 0|Z0f FLICE H3E 7Pt 2 XI0|E TS 4 U= Hofol 7Y, #E, 1 34 —Ersa+3 7Hx|

—E—OFOH MERLICE 0|2 Sof SlALel ZHS SXISIRIA A2l9] S D2 X4XOR 2B,

e Corporate Leading Activities
AL FE S

1) R&D Support
AT X

Merck Award (2004~): “Merck Award” was established for technology papers in 2004 during the IMID
(International Meeting on Information Display) organized by Korean Information Display Society. The
year 2004 marked the 100th anniversary of Merck’s liquid crystal research and the award was designed
to recognize outstanding scientific contributions to display technologies. Since 1904, Merck had started
R&D of liquid crystals after the
worldwide first discovery of liquid
crystal phenomenon in 1888
and has celebrated and led the
display industry over 100 years
with continuous efforts and
contributions. In 2006, the scope
of Merck Award enlarged from
liquid crystal display technology to
all display technology along with
young scientists by establishing
“Merck Young Scientist Award.” In
2013, when the 125th anniversary
of liquid crystal discovery was
celebrated, Merck Korea and Kore-
an Information Display Society
decided to expand the scope of the
eligibility criteria from published
papers to research activities from the 10th Merck Award, another milestone in efforts to support the
development of Korea's display industry.
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Merck 350 Future Researcher Award (2018~): ‘Merck 350 Future Researcher Award’ was co-
established by Korean Society for Molecular and Cellular Biology and Merck Korea to celebrate
the 350th anniversary of Merck in 2018, and the winners receive an award plaque, cash prize and a
memento.
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Korean Cancer Association-Merck Scientific Award (2011~): The
award is to encourage academic research activities in colorectal cancer
and head and neck cancer and contribute to development of oncology
medical science in Korea under partnership with the Korean Cancer
Association and established in 2011.
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Korean Association for Clinical Oncology-Merck Scientific Award
(2012~): The award is to encourage clinical research in colorectal
cancer and contribute to oncology research and development initiative
s in Korea under partnership with the Korean Association for Clinical
Oncology and established in 2012.
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Korean Society for Reproductive Medicine-Merck Scientific Award
(2013~): The award is to contribute to recognize scientific achievement
and encourage technology development in the fertility research field
under partnership with Korean Society for Reproductive Medicine and
established in 2013.
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KIDS Display Camp (2021~): Merck Korea participates in the "KIDS
Display Camp", hosted by The Korean Information Display Society (KIDS)
to support young talents. The researchers from the Merck Electronics
Korea Display team, gives a lecture about Displays for students from
elementary and middle school. The lecture consisted of simple and fun
content to raise the students' interest in Displays.
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3) Support for diverse society
AL2|E It Chst X3

Support for Children and youth: Children and youth support via ‘Right
Growth Campaign’ to increase awareness of right growth. Donated
masks, books purchase expenses, and messages of encouragement
for underprivileged children to the local charity ChildFund Korea via
Nurimaru campaign.
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Support for Patients: Released ‘Supporting Women with Cancer’
report, presenting findings from a global survey of 4,585 women across
23 countries, and implemented fundraising as matching grant with
doctors via cancer campaign. Fully donated to Korea Blood Disease &
Cancer Association for the cancer patients & family carers to support
treatment cost and cancer education programs.
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e Employee Leading Volunteer Activities for Local
Community
X A=l E ¢

Volunteer Club ‘Onnuriae’ (2012~): Merck employees of Anseong-
shi, Gyeonggi-do, organized volunteer club ‘Onnuriae’ in January 2012
and it was registered in Anseong-shi. During 5 years before established,
one employee donated briquettes, rice, clothes to the disabled and the
elderly living alone with supporting from company and acquaintance.
Onnuriae club was organized to expand to employee leading activity
and has supported the underprivileged and the elderly living alone in
Anseong-shi.
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Sharing Happiness (2020~): Merck is doing ‘Sharing Happiness’
volunteer activities for local communities where Merck sites are
located. 4 branches (Sihwa/Banwol/Pangyo, Ansan, Pyeongtaek, and
Ulsan) are supporting underprivileged neighbors in a variety of ways
from donating to deliver necessaries and stationery to physical support
such as briquette delivery, house building and facility maintenance.
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SIEMENS

Siemens

Siemens, headquartered in Berlin and Munich,
is a technology company focused on industry,
infrastructure, transport, and healthcare, that
has stood for engineering excellence, quality,
innovation, reliability, and internationality for
more than 175 years. From more resource-
efficient factories, resilient supply chains, and
smarter buildings and grids, to cleaner and more
comfortable transportation as well as advanced
healthcare, Siemens creates technology with
purpose adding real value for customers. By
combining the real and the digital worlds,
Siemens empowers its customers to transform
their industries and markets, helping them to
transform the everyday for billions of people.
Since its foundation in the 1950s, Siemens Korea
(Siemens Ltd. Seoul) has taken the initiative in
providing various business cooperation efforts,
active investments and development based on its
technology and global experience in order to create
positive ties with Korean industries.
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Company Profile

Established in Germany
o
1847

Start of Business in Korea
HEXAL AR
1967

Number of Employees in Korea
ot A 5

2,200 (as of FY23)

Line of Business
At 2Ok
Manufacturing

Website
Zm|o|x|
www.siemens.co.kr
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SUSTAINABILITY AT SIEMENS

Transforming the everyday to
create a better tomorrow

Serving society while doing successful
and sustainable business is at the heart of
Siemens’ strategy. We are taking our ESG
commitment to the next level with our
‘DEGREE’ framework. Each letter of DEGREE
represents an area where Siemens strives
to achieve clear targets: Decarbonization,
Ethics, Governance, Resource Efficiency,
Equity and Employability. As a responsible

corporate citizen, Siemens applies high management standards and strategically focuses on
areas such as education, science, society, environment, where company competencies, resources
and employee volunteering can make a meaningful difference.
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e Smart Office Concept

In May 2023, Siemens Korea celebrated the first
anniversary of its headquarters' office relocation
to Gwanghwamun D-Tower, an environmentally
friendly building that has received high ratings
from various certifiers for its outstanding
energy efficiency. Siemens Korea continues
its commitment towards ESG management by
implementing the ‘Smart Office’ concept and
optimizing the working space with building
automation, which enables to minimize
heating costs and reduce carbon emissions.
Furthermore, Siemens' owned mobile app
‘Comfy’ allows employees to book preferred
seats and meeting rooms in advance providing a
more flexible and efficient work environment.
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e CO2 Reduction at Siemens Gimpo Factory

At the Siemens Gimpo Factory where smart building and fire protection
products are manufactured, photovoltaic panels have been installed
and operated to contribute to the reduction of CO2 emissions.
Additionally, the factory has succeeded in achieving zero waste landfill
from recycling wooden crates, packaging materials from imported
cargos and reusing various waste products, while also maintaining zero
lost time injury frequency rate.
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e Meal Serving Volunteering by “The NANUM”

In May, Siemens Korea's ‘The NANUM volunteer corps’ held a meal
serving citizenship program at the Seoul Senior Welfare Center with
a donation worth KRW 10 million. Prior to serving the meals, gifts
were delivered to the elderly who visited the center to commemorate
Parents' Day on May 8. The event was more meaningful this time
because it was the first face-to-face volunteering activity held since the
outbreak of the pandemic. Siemens Korea will keep pursuing mutual
growth with the local communities through continuous corporate
citizenship activities.
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e Earth Day Campaign

In celebration of Earth Day on April 22, Siemens Korea conducted
an environmental campaign to join the Carbon Neutral Declaration
and Earth Protection initiative based on voluntary participation of
employees. Throughout the month of April, employees participated
in the ‘Digital Clean Up’ program to reduce CO2 emissions by deleting
unused digital data such as apps, photos, and documents. In addition,
company-wide lights-out event was held during lunch breaks to raise
awareness of employees for protecting the earth.
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¢ EV Operation

In line with Siemens Group's 2030 carbon neutral goal, Siemens Korea
continues to promote the use of EVs and ultimately reduce carbon
emissions by replacing its corporate vehicles with eco-friendly EVs since
2021. In addition, by actively participating in the global Green Fleet
program designed to overcome environmental challenges, Siemens
Korea will continue to expand the operation of EVs to other local offices.
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TUV SUD Korea

TUV SUD entered the Korean market in 1992,
launching 1SO 9001 certification services and
establishing a presence in the form of an agency.
In 1994, the Korean subsidiary was founded, and
in 2014, TUV SUD became the first global testing
and certification organization to open a large-
scale battery testing facility in Suwon. As of 2023,
TUV SUD Korea employs 170 staff members
across offices and testing facilities in Yeouido
(headquarters), Guro, Suwon, Busan, Daegu, and
Shinan. Leveraging German expertise, a global
network, and specialized knowledge, TOV SUD
Korea not only contributes to enhancing product
quality and safety throughout Korean society but
also supports domestic companies' international
market entry through global certifications. Over the
course of nearly 30 years, TUV SUD has successfully
continued its business in Korea.
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Company Profile

Established in Germany
e

1866

Start of Business in Korea
SHRX|AL HRIHE
1994

Number of Employees in Korea
ot A 5

170

Line of Business
At 0f
Testing, Inspection, and Certification

Website
ZHo|x|
www.tuvsud.com/ko-kr

O3B ar

TUV SUD’S COMMITMENT TO
THE COMMON GOOD

Guided by our corporate strategy 2025+, “The Next Level. Together”, TUV SUD continue to work
on achieving our ESG goals and making TUV SUD a sustainability-oriented organization. When
setting our future corporate direction we always take into account our societal mission and
the impact of our corporate actions on society and the environment. Sustainability is firmly
enshrined in our corporate actions. Our ambition in social responsibilities is that by promoting
and implementing charitable projects, we provide wide-ranging support for societal issues and
contribute to the general good. TUV SUD is seeking to play a proactive role in the sustainable
development of our society, with many forms of commitment ranging from donations and
collaborations to projects we initiate.
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e Sign-In Donation to World Wildlife Fund for Nature at Korea-Germany,
Sustainable Business Forum 2023 (August 2023)

o= £u 1405 E 7|4, X[£IIsZEEHNM MY O[HIE 9l MAXKIAEZI|Z0f 7|18
2 M (20234 88)

In August, TUV SUD Korea held a Sign-in Donation Event at the Korea-Germany, Sustainable Business
Forum 2023. Distinguished attendees included Dr. Johannes Bussmann, Chairman of the Board of
Management, TUV SUD AG; Dr. Natalia Duque Ciceri, Vice President, Global Sustainability Services,
TUV SUD AG; Hyun-Nam Park, Korean Chairperson, KGCCI (Korean-German Chamber of Commerce
and Industry); Georg Wilfried Schimidt, German Ambassador in Korea; and Eun-Seok Choi, CEO, CJ
CheilJedang. With the theme of 'Sustainability', the sign-in event inspired participants to engage in
action to create a sustainable world. With a total of 20 signatures, TOV SUD Korea made a donation
to the World Wildlife Fund for Nature (WWF). WWF works tirelessly to conserve and restore nature,
striving for a future where people and nature coexist harmoniously on a sustainable and healthy
planet. Donations to WWF are directed towards protecting species threatened by climate change and
conserving biodiversity.
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o TUV SUD Korea at Harmony Marathon with the Visually Impaired (September 2023)
TUV SUD Korea, AlZt&ololat & st= oS8 D2t &7F W AR XER2 2 (20231 98)
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In September, employees of TUV SUD Korea and their
families participated in the Harmony Marathon with the
Visually Impaired at Ttukseom Han River Park in Seoul,
South Korea. The Harmony Marathon with the Visually
Impaired, now in its ninth year, is an event that serves
as a social activity that brings together visually impaired
and non-disabled participants. The event features three
categories: a half-course, a 10-kilometer course, and
a 5-kilometer course and TUV SUD Korea employees
participated in the 5-kilometer course for safety reasons.
All sponsorship and participation fees are dedicated to
enhancing and promoting the mobility rights of the visually
impaired.

This event was organized to encourage and support the
social participation of visually impaired individuals who face
challenges in their mobility. TUV SUD Korea's participation
in the Harmony Marathon is part of its corporate social
responsibility (CSR) efforts, aimed at promoting diversity
and standing in solidarity with social minorities.

During the event, TUV SUD Korea employees volunteered as
guides for visually impaired participants, assisting them in
safely completing the 5 km walking course. TUV SUD Korea
also sponsored sports towels for the visually impaired
participants. Jung-Wook Seo, CEO of TUV SUD Korea,
expressed his gratitude to TUV SUD Korea employees and their families who participated in this event despite the early hour on Saturday. He stated, "TUV
SUD will continue to engage in CSR activities that are inclusive of diverse members of society to fulfill its social responsibility."
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VOLKSWAGEN

GROIFENEEL

Volkswagen Group
Korea

Established in 2004, Volkswagen Group Korea
(VWGK) has four strong brands - Volkswagen, Audi,
Lamborghini, and Bentley. By importing and selling
a wide range of models that meet the various life
style and characteristics of the local customers,
VWGK is contributing to the growth of Korea's
imported vehicle market.
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Company Profile

Established in Germany
HEde
1909

Start of Business in Korea
CHEX|AL AR
2004

Number of Employees in Korea
o= A 5

214

Line of Business
At 2Ok
Automotive

Website
Zm|o|x|
https://www.vwgk.co.kr
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VOLKSWAGEN GROUP KOREA’S
CSRINITIATIVE

Volkswagen Group Korea’s CSR initiative focuses on fostering future talents for the sustainable
growth of Korean society. Under its CSR Initiative, VWGK endeavors to foster automobile software
talents by creating the educational, environmental, and cultural infrastructure and to help the
underprivileged for a healthier community. VWGK also addresses climate changes by engaging in
environment programs.
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e UNSDGs

VWGK fully identifies with the ideology of the UN SDGs and is an active participant. All activities
fulfill the UN SDGs, including ‘Quality Education (SDG 4), ‘Sustainable Cities and Communities (SDG
11), ‘Climate Action (SDG 13). CSR initiative activities are carried out in the categories of education,
culture, environment and local community.
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e Education

Volkswagen Group Korea’s education initiative provides students with a diverse set of opportunities
to help them grow into future leaders. Education program offers an encouraging learning
environment to help more students imagine and design their future career paths.
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1) SEA:ME Program Since 2022

SEA:ME (Software Engineering in Automotive and Mobility Ecosystems) is an advanced course that
nurtures talented students with the
knowledge and creativity to drive the
digitalization of automobiles through

- programming. It consists of three sub-
modules: embedded systems(requisite),
autonomous driving systems(elective),
and mobility ecosystems(elective), each
of which has content for up to 6 months of
study and can be selected based on student
preference. The program was developed as
an open educational resource and employ

a peer learning educational model, and

science and industry experts are taking

part as fellows. SEA:ME program offers
opportunities for competent and talented

Korean students to train themselves to become top programmers by implementing masters-level projects

specialized in automobiles and as they get to interact with various experts including experts from our

19

Volkswagen Group and its software subsidiary CARIAD. This April, Volkswagen Group Korea signed a Memorandum of Understanding with the Convergence
and Open Sharing System promoted by the Ministry of Education, a German non-profit coding school,42 Wolfsburg, and the German Embassy in Korea to
strengthen cooperation in the field of fostering software talents specialized in automobiles.
After successful operation with 4 students in 2022, total 30 university students will participate
in this program from 2023 for the next 2 years.
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2) SEA:ME @ Korea Program Since 2023

Volkswagen Group Korea is also carrying out a program in Korea to apply the SEA:ME program to domestic
university bachelor’s degree curriculum. Together with Kookmin University, VWGK held a hackathon for
Kookmin University students and Hanyang University ERICA Campus students. A total of 21 students
participated in the competition for a total of four days under the theme of infotainment development.
Various ideas such as vehicle security and cluster design development were introduced, and among them,
the team that developed the automated location information for smooth driving and in-vehicle food
ordering for drive-thru services won grand prize. The SEA:ME @ Korea regular program will be implemented
sometime next year.
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e Environment

Volkswagen Group Korea has launched a series of environmental programs that contribute to making the world more sustainable and climate-resilient.
We will continue to work on improving the educational environment of children, while also further contributing to the conservation of our ecosystem.
Through “Remember Me” project, we donated to schools plants that are designated as a nationally protected species and provided environmental
education classes for students to learn and experience the importance of environmental protection and biodiversity protection activities. In addition,
we contributed to the restoration of forest functions and the conservation of forest ecosystems by improving forest landscapes, preventing landslides,
securing biodiversity, healing forests, and mitigating heat islands.
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e Local Community

VWGK supports marginalized groups and empowers local communities through various programs. We will continue to lead the way in reaching out to
local communities that need help and offering a helping hand.
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e Secret Santa & Warm Winter Kit (Since 2018)

Secret Santa is a community support program that aims to share the comfort and joy of the holiday season with children in need of social care since
2018. Every year, VWGK employees become a Secret Santa and deliver Christmas gifts to children. Children also receive gift cards purchased with
funds voluntarily raised by employees and the company’s match funding. Until 2022, total 1,384 children received Christmas gift from VWGK.

The Warm Winter Kit is an activity that helps underprivileged neighbors to spend the winter warm and healthy in limited situations such as COVID-19.
For the elders in difficult situation, boxes of winter kits consisting of blankets, neck warmers, winter hats, sleeping socks, hot packs, and KF94 masks
were delivered to elderly in need. VWGK delivered the kit to total 1,475 elderly. VWGK will continuously share helping hand with the society.
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“arma ell

As the inventors of flexible foam for equipment
insulation and a leading provider of engineered
foams, Armacell develops innovative and safe
thermal, acoustic and mechanical solutions that
create sustainable value for its customers. Armacell's
products significantly contribute to global energy
efficiency, making a difference around the world
every day. With more than 3,390 employees and
27 production plants in 19 countries, the company
operates two main businesses, Advanced Insulation
and Engineered Foams. Our focus is on insulation
materials that enhance the energy efficiency of
technical equipment, high-performance foams for
acoustic and lightweight applications, recycled PET
products, next-generation aerogel technology and
passive fire protection systems.
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Manufacturer and provider of rubber and
flexible aerogel insulation

www.armacell.com / www.armacell.co.kr

Everything we do at Armacell has the primary goal to make a difference around the world. To
save resources and protect the planet, we firmly believe in collaboration and support valuable
initiatives that help creating the society of tomorrow. Be it by donating products, money or time,
Armacell values these actions and involves with them.
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Armacell is committed to
environmental protection. The
annual event called ‘Global
Armacell Day’ is now in its
9th year and has become a
traditional day celebrated by
the Armacell family around
the world. On this day, we
enjoy teamwork and celebrate
our collaboration with local
communities through multiple
activities that promote and sup
-port sustainable development.
This year’s theme is ‘Energy
Efficiency’.

Energy efficiency plays an
important role in solving the
problem of climate change.
Improving the energy efficiency
of technical equipment is a
prerequisite to meeting growing energy demands while protecting the planet for future generations.
As a manufacturer of insulation materials, Armacell is committed to enhancing energy efficiency and
energy saving.

Armacell Korea LLC is also celebrating ‘Global Armacell Day’, and this year, we visited the Energy
Campus located in Dangjin City and participated in activities to improve knowledge about energy. It
was a new opportunity to learn about mankind’s history of energy usage, the generation process of
electrical energy, and future energy through a variety of activities.

We cherish and participate in ‘Global Armacell Day’, and through this, we hope to contribute to
environmental protection and local community development. Please support our efforts for a
sustainable future.
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RPORSCHE

Porsche Korea

Porsche Korea Ltd. (CEO, Holger Gerrmann), the
17th subsidiary of parent company Dr. Ing h.c. F. Po
-rsche AG, which marks its 75th anniversary this
year, has been introducing various products includ-
ing the 911, the world’s bestselling sports car to
the Korean market. With five authorized dealer
partners, Porsche is running 13 Porsche Centres,
14 Porsche Service Centres, 4 Porsche Approved
Centres, 3 Porsche Studios, and Porsche Store
Song-pa.
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Company Profile

Established in Germany
e
1948

Start of Business in Korea
SHEXIA HRHEE
2014

Number of Employees in Korea
ot EE &

94 (as of October 2023)

Line of Business

At =of

An official importer and distributor of
Porsche in Korea

Website
2ho|x|
www.porsche.com/korea/ko/
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PORSCHE KOREA'S
CSR CAMPAIGN
'"PORSCHE DO DREAM'

With Porsche’s brand identity “Dream” as the concept, the “Porsche Do Dream” campaign was
designed to provide practical help to beneficiaries, encompassing socially vulnerable people
who need assistance. In addition, Porsche Korea, which is a brand receiving great love in the
Korean market, added the meaning of “knocking on the door” to take one step closer to Korean
society. Porsche Korea will gradually expand its authentic social responsibility activities,
which correspond to the core values of Porsche, including ‘Humanitarian’, ‘Talent’, ‘Education’,

‘Environment’, and ‘Sustainability.’

'Z24| F=2(Do Dream)' ZiM|Ql2 Z24o| HAE= MMl 'B'S BMER, mpsEst 220| of4|2
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SLich eleFol 'S, 'ng', '&A', ‘KI5 S ZEHIH st HMIHK|o| REsHE AL
3 252 MAHOoZ Srhsh Ltz o HeL|ct.

¢ Highlight of CSR Activities 2023

Since the launch of the "Porsche Do
Dream" campaign, which reflects the
values of "Dream" and "Passion" in 2017,
Porsche Korea has been presenting social
contribution activities corresponding to
Porsche's brand philosophy in various
fields such as culture, art, education, and
environment. Porsche Korea has been
consistently supporting education and
the environment to help children achieve
their dreams. Starting in 2021, Porsche
Korea has expanded its scope to cultural
arts, contributing to the sustainable
environment of culture and arts.

This year, in celebration of 75 years of Porsche sportscars, Porsche Korea presented programs
embodying the brand's philosophy of tradition and innovation for those who dream. For the
preservation of Korean traditional culture and its heritage, Porsche Korea partnered with the
Korea Cultural Heritage Foundation and showcased the exhibition "1899, Gift for Prince Heinrich,"
commemorating the 140th anniversary of diplomatic relations between Korea and Germany. The
“Porsche Dreamers. On. Media Art Project” themed around ‘dream’ and ‘color’, representing Porsche's
brand identity, presented through a partnership with the Seoul Foundation for Arts and Culture
supported emerging artists and provided people with more opportunities to enjoy art in their daily
lives. Additionally, Porsche Korea has contributed to making 75 wishes of ill children come true in
honor of 75 years of Porsche sportscars with the Make-A-Wish foundation. Porsche Korea has donated
approximately 5.9 billion KRW to the “Do Dream” campaign and will continue to contribute to a wider
range of social activities.
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In a remarkable show of support, about 30 German companies and partners, including Adidas Korea, Armacell Korea, BASF Company, Bayer Korea, BDO

Sunghyun, Continental Automotive Korea, Daimler Truck Korea, Deutsche Bank AG Seoul Branch, ECOVIS Hanshin, Festo Korea, Goethe-Institut, Henkel
So C IAL R E S Po N S I BI L I TY Korea, Leschaco Korea, Logwin Air & Ocean Korea, Merck Korea, Munich Re Korea, Porsche Korea, Prettl SWH Korea, RIKUTEC Asia, RWE Renewables

Korea, Sartorius Korea Biotech, Siemens Korea, TRUMPF Korea, TUV SUD

A H H Korea participated in this initiative.

@ . . » : . e = —_ " To commemorate the 140th anniversary of Korea-Germany, KGCCI donated
German companies have a longstanding tradition with CSR, long before this term was even ﬁ 140 white canes for visually impaired people and all participation fees were
coined. The idea of the “honorable merchant” has been one of the leading principles of German ] h dedicated to enhancing transportation services for the visually impaired.
companies and the German Chamber organization for centuries. It emphasizes that merchants 4 BDO Sunghyun donated 5 million won and Deutsche Bank AG Seoul Branch

KGCCI & KGCCI shall create value to their communities and act according to an honorable set of codes, wherever eal ey contributed to assist the people with visual impairments. Henkel Korea

. . they do business. While being active in Korea, these ideals are also emphasized and practiced - . How prm—— & ! ;ltf‘l)_lorted theMcaust(:] by ci(:)r:/aga% ?(’400 p;‘iﬁ(‘j‘m todall)l parlt|C|$antE Ef the
. . S o . o ] POy, armony Marathon. orea, Adidas and Daimler Truck Korea
D El nte rn atlonal by German companies and their Korea subsidiaries. The CSR activities of German companies u.l. Ty I T m!‘ i also donated gifts for the event, Meanwhile, Bayer Korea organized event

are numerous and diverse in their forms. From healthcare support and environment protection
to the support of underprivileged children, people with disabilities, and many more, German
companies have shown that they are active and engaged in their local Korean communities.

booths to showcase their products and engage with participants.

KGCCl has been serving as the official representative
of German Business in Korea since its foundation
in 1981. It's the second-largest foreign chamber
of commerce in Korea with a growing network of
around 500 members. As the first point of contact
for German and Korean companies exploring busi-
ness opportunities in each country, KGCCl and its
subsidiary KGCCI DEinternational serve as a commu-
nication platform and offer professional services to
support market entry and expansion. The services
include, among others, market research, business
partner matching, trade fair business, delegation
trips, and investment promotion.

Hyun-Nam Park, Korean Chairperson of KGCCI, and Managing Director and
Branch Manager of Deutsche Bank AG Seoul Branch expressed, “Together,
we pave the way for a brighter future, where Korean and German corporate
responsibility and social impact walk hand in hand, leading to a more
inclusive and caring world.”
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= AdBiQICt ot QBAIDS|OA X = iz 2 contributes to Korean society through its various initiatives such as Ausbildung (Dual Vocational
HOZ RSIH S|UANS 5000 20| Lt £ Training), WIR (Women in Korea) Mentorship, etc. KGCCI belongs to the global German Chamber TH&] Aof| A HFOIH‘E HofjAts -’E-M’% %EH “f?i%%‘ﬂ%‘%ol ﬁl’—.”é!OHOJ% 2l =&st=
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¢ Joint CSR “140 Guide Walkers”

KGCCI hosted “140 Guide Walkers” joint CSR event on September 16, 2023, at Ttukseom Hangang
Park in Seoul. In celebration of the 140th anniversary of Korean and German diplomatic relations,
nearly 300 colleagues and partners from
Co m pa ny Profi le KGCCI and its member companies served
as guide walkers for individuals with visual
impairments at the 9th Harmony Marathon
Established in Germany with Visually Impaired, organized by Seoul
Melole Disabled Sports Association.
1894
The “KGCCI Joint CSR 140 Guide Walkers”
Start of Business in Korea event has been a collaborative effort of
SIX|AF ElelE KGCCl and its members and partners. Notab
1981 -le figures of the event included J6rn Beissert
, Deputy Head of Mission at German Embassy
Number of Employees in Korea to Seoul, Holger Gerrmann, German Chairpe
sz xel & -rson of KGCCI and CEO of Porsche Korea,
26 Martin Henkelmann, President and CEO of KGCCI, HaJoong Chung Vice Chairperson of KGCCI and
President & CEO of Siemens Seoul, May Young-Mi Kim, President of Henkel Korea, JiSook Lee,
CFO of Bayer Korea, Jung-Wook Seo, CEO of TUV SUD Korea, WooKyu Kim, Managing Director &
Representative Director of Merck Korea and other KGCCIl board members.

Line of Business
JU-EIT

Business association
In the opening ceremony, J6rn Beissert, Deputy Head of Mission at German Embassy to Seoul gave a

congratulatory speech by stating, “It's great that the German business community in Korea is actively

fO 3B Er

Website
=10/x| supporting individuals with visual impairments. | am delighted to be a part of the '140 Guide Walkers'
www.kgeci.com program personally. Together, it's even more enjoyable!”
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e Women in Korea (WIR) Mentorship Program (Since 2018)

For Intemational Woman's Day and bayond, iet's all fully
MEmbracaEquity.
Wi'm can &l nuly ambrmca agudly.
1'% domialhr] wa hedd I Fink abodl, kRber, v e &5 ambiscs.
It's what wa beligva in, unconctionaly
Equity means creating on mdlusive wordd
W' can all play & parl. 50 ghve equity & Mruige ambvace

= KGCCI's WIR (Women in Komea) 2.0 -

International Women's Day
REmbracaEguity #MWD2023

The KGCCI's Women Leadership Group "Women In koRea" (WIR - pronounced ‘we are’) is a Mentorship Program that consists of an international network of woman
managers from all industries and countries. First launched in 2018 and with a primary focus on gender, generations and geography, it aims to identify leadership
potential of local female professionals and enables them to develop and use a value-based leadership approach. On March 8, International Women’s Day, WIR
group held a successful kick-off event, marking its return to in-person meetings after a hiatus due to the COVID-19 pandemic.

The event, jointly hosted with the Embassy of the Federal Republic of Germany Seoul at the residence of German Ambassador to Korea Michael Reiffenstuel,
brought together over 90 participants, especially female executive mentors and mentees from a wide range of industries and companies. This includes Kyobo Life
Insurance, Deutsche Bank AG Seoul Branch, Korea International Finance Institute, CJ Corporation, Yulchon LLC, Bayer Korea and Korn Ferry.

et=4tol ofd 2|y EHHl ‘Women In Korea” (WIR “9[01”/S 0] 22|)= &jat 27t AES ofd ZHXES WEKIZ 2FE = HEY ZT2IHO0|C),
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OO BALSH A= g AT 3 &Y & 900 FO| HAULC.

In July 2023, Hyun-Nam Park, Korean Chairperson
of KGCCl, took a part in the ‘#Plant_Our_Planet_
Campaign. The challenge was jointly led by the
Korean Ministry of Foreign Affairs, Korea Forest
Service, and UNICEF Korea to raise awareness of
the significance of international cooperation in
combating climate change and promoting global
reforestation. Participants of the challenge took a
photo with the official slogan and uploaded it on
social media. Park was appointed to participate
by German Ambassador to Korea, Michael
Reiffenstuel. She then nominated HaJoong Chung,
President & CEO of Siemens Korea, May, Youngmi
Kim, President of Henkel Korea, and Jisook Lee,
CFO of Bayer Korea.
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Contact Soo-Jeong Kang, HR Manager  Tel.: 02-3780-4601 | Email: sjkang@kgcci.com |
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Begin your Sustainable Development of
Human Resources with KGCCI!

Berufsbildung (Vocational Training)

Train the Trainer (AdA International)
Your Future Employment in the Right Way.

Ever wondering how a company can develop its key
competencies and keep sustainable employment at
the same time?

® |Implement Germany’s Berufsbhildung system,
a successful VET model that enables smooth
education-to-work transitions of your employees.

m Get to know Train-the-Trainer (TtT), an action-
oriented pedagogical approach towards developing
a holistic occupational competence.

m Please contact Ausbildung Team at KGCCI for further
information.

Tel.: 02-3780-4695
E-mail: yjkim@kgcci.com
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Korean-German Chamber
of Commerce and Industry
RS S ES

INTERNATIONAL

KGCCI

MEMBERSHIP CATEGORIES 2023

Fee Corporate Associate/Individual
(annual) (annual)

In Korea W 920,000 | Staff up to 50

W 1,730,000 | Staff up to 51-299

W 290,000

w 2,420,000 | Staff up to 300-499

W 2,770,000 | Staff over 500
In Germany €770 € 220
/Abroad

For inquires, please contact Young-Min Kim, Senior Membership Manager
ymkim@kgcci.com | 02-3780-4631

KGCCI

PREMIUM PARTNER PROGRAM 2023
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2023 CSR REPORT
OF GERMAN COMPANIES IN KOREA
KRW 12,500,000 (+VAT) KRW 7,000,000 (+VAT) KRW 5,000,000 (+VAT)
VALUE of 19,028,000 VALUE of 12,951,000 VALUE of 9,094,000
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MWirikh Edlitinon, Hossamber 2023
+ Logo exposure on email signature of all KGCCI correspondence, all major events, invitations and on :
background of virtual meetings/webinars EKGCC! DEinternational Lid. 2023
: ¢ Advertisement exposure on KGCCI| website, KORUM Magazines, weekly newsletters and Email signatures : SiHEL & n U
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Logo size and amount of advertisement exposure and size of sponsorship package depends on PremiumPartnerPackage category.
Every PremiumPartnerPackage can be customized to your needs! Aportian of the preceeds toem this brochure @it be
< donaled o a charity project in Korea

For inquires, please contact events@kgcci.com | 02-3780-4660
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