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German Ambassador to Korea

The Korean-German Chamber of Commerce
and Industry (KGCCI) is presenting the
tenth annual report on Corporate Social
Responsibility (CSR). Once more, the report
highlights the essential role that responsible
business practices play in contributing
to societal well-being and environmental
sustainability. | would like to extend my
sincere thanks to KGCCI for its continued
efforts in promoting CSR as an important
contribution beyond economic activities to
our host nation, the Republic of Korea.

The German Government places high value
on CSR as a cornerstone of sustainable
development. We believe that businesses
have a responsibility to integrate social and
environmental considerations into their
operations, balancing economic success
with the broader impact they have on society.
This is a core value of the German Social
Market Economy and a major contributor to
its success story. Our experience has shown
that integrating CSR into business strategies
is not only a legislative prerogative or ethical
imperative but a pathway to innovation and
long-term success of businesses.

The activities and initiatives of German
companies in Korea featured in this report
are excellent examples of how businesses
can make meaningful contributions to
individuals, local communities and to society
as a whole. We do believe, what starts
locally will sum up globally. Together with
our Korean partners, we collectively strive
to create a more sustainable world and
an equitable future. | am very grateful to all
German companies in Korea for their efforts
and am looking forward to seeing continued
growthin CSR commitment in the future.
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Dear Readers,

It is with great pride that we present the
10th edition of the CSR Report of German
Companies in Korea. This not only highlights
a decade of commitment, collaboration, and
positive impact but also demonstrates the
continued dedication of German companies
to contributing meaningfully to the Korean
community.

This year's edition is especially significant as
we saw a remarkable growth in participation
in our joint CSR initiative, “Guide Walkers,”
which supports the visually impaired.
Launched last year in celebration of the 140th
anniversary of Korean-German diplomatic
relations, this program showcases the
collaborative spirit among KGCCl, its
members, partners, friends and families.
Especially this year's greater turnout reflects
the increasing enthusiasm and dedication
fromthe community.

This is a testament to the growing sense
of shared responsibility within our
community and the powerful impact of
uniting businesses from various industries to
support a common goal. The ripple effects
of these efforts resonate throughout society,
embodying the strong spirit of our German-
Korean partnership, built on mutual respect
and a shared commitment to driving lasting
and positive change.

| extend my sincere gratitude to all the
companies that have contributed to this
report and actively participated in CSR
initiatives over the years. Their efforts not
only strengthen the bond between our
nations but also enhance the lives of many
within our communities beyond businesses.

As we celebrate the 10th edition of this report,
this will serve as a reminder that the work we
do today lays the foundation for a brighter
and more sustainable future. I look forward
to seeing how our joint efforts will continue
to evolve and impact the communities we
serveinthe yearstocome.
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Armacell Korea

. ® Establishment in Germany Start of Businessin Korea Number of Employeesin Korea Line of Business Website
@ armac e]] saoi S2AIN MR RESTHIN Apgi=or Exjo/x]
1860 2012 79 Manufacturer & Provider of www.armacell.com

MAKING A DIFFERENCE AROUND THE WORLD Rubber and Flexible Aerogel ~ www.armacell.cokr

Insulation

As the inventor of flexible foam for equipment insulation and a leading provider of engineered foams, Armacell develops innovative and safe thermal and
mechanical solutions that create sustainable value for its customers. Armacell's products significantly contribute to global energy efficiency making
a difference around the world every day. With more than 3,372 employees and 25 production plants in 19 countries, the company operates two main
businesses, advanced insulation and engineered foams. Armacell focuses on insulation materials for technical equipment, high-performance foams for

BRITA Korea onEanen

Establishment in Germany Start of Businessin Korea Number of Employeesin Korea Line of Business Website

000 selote STRA MElolE RESD Ao} Emo|x|
000 )
1966 2017 25 Manufacturer of Water www.brita.kr

Filtration Jugs and Filters

Established in 2017, BRITA Korea positioned itself as an alternative to single-use plastic water bottles by offering cost-effective, eco-friendly, and convenient
drinking solutions based on German technology. BRITA was founded by Heinz Hankammer’s aim to optimize tap water for drinking and still pursues his idea
to provide a sustainable and reliable drinking solution as a water filtration specialist.

acoustic and lightweight applications, recycled PET products, next-generation aerogel technology, and passive protection systems.
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Sustainability : How we measure up

Our vision is to position Armacell as the global leader in providing innovative
technical insulation solutions and components to save energy. We are
committed not only to developing energy-saving products but also to
embedding sustainability across every stage of the product life cycle. This
commitment extends to creating work environments that reflect our dedication
to sustainability, both now and for the future.

Highlight of CSR Activities

Armacell is deeply committed to environmental protection and leads the way
in developing PET-based foam cores for the composite industry. Re-using
plastic waste plays a key role in reducing our environmental footprint. Our
commitment to innovation and sustainability has driven substantial investments
in research and development, resulting in groundbreaking process technology
for PET foam production. Today, our PET foam product portfolio is built on this
pioneering process, transforming post-consumer PET bottles into high-quality
resources that are reintroduced into the production cycle.

Since 2010, Armacell has re-used more than 3 billion bottles manufacturing our
ArmaPET® foam products. This use of recycled PET reduced CO2 emissions
by up to 37 percent compared to production with virgin PET and significantly
enhanced the material's environmental credentials, meeting the growing
demand for sustainable solutions. One of our standout products, ArmaPET
Eco50, is an innovative insulating solution made from 50 percent recycled PET.
It is designed for energy-efficient green buildings, providing superior insulation
for applications such as building envelopes, roofs, and load-bearing structures.
Additionally, ArmaPET Eco50 is 100 percent recyclable at the end of its life
cycle, further contributing to a circular economy.

With an outstanding environmental profile and compliance with rigorous
building and construction standards, ArmaPET Eco products contribute to
tackling global plastic pollution and offer robust performance throughout their
long service life. By 2025, Armacell aims to implement the collection of post-
application cut-off waste from customer sites, helping to close the loop on
plastic waste while supporting local communities. Please support our efforts for
asustainable future.

3,000,000,000 PET bottles re-used since 2010
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Sustainability at BRITA

Sustainability is part of BRITA's corporate vision, bearing responsibility from
manufacturing to recycling. Just by using BRITA, you can reduce 300 single-
use 500ml plastic water bottles as one filter purifies up to 150L. Furthermore,
BRITA circulates its resources by recycling used filters and regenerating filter
material to use it again in new filter cartridges. In fact, BRITA is the world's first
water filter manufacturer to offer arecycling program to consumers since 1992.

Highlight of CSR Activities

Green Leaf Membership @oz1. 09-)
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Donation to Beautiful Store 023.09-)

Green Leaf Membership is afilter recycling program launched by BRITA Korea
on September 6, 2021, Resource Circulation Day. BRITA Korea partners with
E-mart and Terracycle to collect filters and recycle the outer case of the filters
to reproduce household supplies and activated carbon for industrial water
treatment. Since the launch, BRITA Korea has collected 560,000 filters, which
is equivalent to reducing approx. 1,900 tons of plastics and 13,000 tons of CO2
emissions. The amount of CO2 emissions saved is equivalent to the amount of
carbon absorption by 30-year-old pine trees over a year.
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On June 5, 2024, World Environment Day, BRITA Korea donated refurbished
products worth 17 million KRW to the social enterprise Beautiful Store. This is
the second donation after donating refurbished products worth 13 million KRW
last year. This donation aims to build a resource circulation and encourage eco-
friendly consumption. The profit is 100% donated to providing an internship
program and housing support to those becoming of age from the orphanage.
BRITA aims to continuously provide sustainable drinking solutions while
supporting communities in need.
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Bayer

A Establishment in Germany Start of Businessin Korea Number of Employeesin Korea Line of Business Website
BAYE R HYAT SHERX|AL MBI 82 Zfl AtQd0k Eo|x|
E 1863 1955 a7 Life Science www.bayercokr

R

Bayer is a life science company with more than 160 years of history and has core competencies in healthcare and nutrition. Under the mission “Health for
All, Hunger for None”, Bayer is striving to address the challenges status quo, such as disease treatment, improvement of daily healthcare and food security
in preparation for the growing global population, in order to meet the fundamental human needs of health and nutrition. In 1955, Bayer Korea started its
business and currently has around 400 employees. Bayer is committed to the principles of sustainable development as a responsible corporate citizen.
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Sustainability at Bayer

As the world's leading healthcare and nutrition company, Bayer contributes to solving these global challenges through its businesses under the mission ‘Health for
All, Hunger for None'. Sustainability is part of our corporate strategy to be able to do this. We see sustainability as new business opportunity to drive value and growth.
Sustainability is integrated within our business strategy, operations and decision-making. Bayer is a company that provides innovative products and services, while
also creating a good influence for sustainability on the planet and society, and we select and practice the seven most contributing SDGs in conjunction with the UN
SDGs. In the corporate context, sustainability means not only focusing on financial performance but also considering the social and environmental impacts. The
impacts on people, the planet, and profit are also referred to as the “triple bottom line”.

HHO|YS 712t YALO0IE MEste 22 MHNST PO 2 M Health for All, Hunger for None' 0|2k O] 5tof| 22[2] HIZLIAS S8 X717t 2|Hs 2HES siZ
Sh=d| 71045t QU XE7Hs S71| st HiO|M JF2| MeF & SHLtZA HIO|AE X|E7H5HE 7HR](Value)2t M (Growth)g FEsh= MER H|=EL
7|32 047|1, H|=L|AL| Hef| [AFZEF BHHofl 0|2 FHSICE HIO|A2 ALl HED MHIAE HSsh= 7| ¥t SAI0f X|72ek AlElof X|&7tsHE <
Mot ek S ote = 70| £ 0K} 5H0 Of2ieb 20| UN X|E7HsU™MSER A5t 7Ha 7|0i=7F =2 774 SDGs (No poverty, Zero hunger, Good health an
well-being, Gender equality, Clean water and sanitation, Climate action, Life on land)S MEHSH AMSID QICE 017|0fl= M= DFH0| M| EIASEIS Q6 &5, X
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Launch of Sustainability Ambassadors

On February 27 2024, Bayer Korea held a kick-off ceremony for the official
launch of its employee-driven task force team, Sustainability Ambassadors,
to achieve Bayer sustainable development goals in Korea. At the kick-off
ceremony, JinA Lee, CEO of Bayer Korea, was appointed as Chief Sustainability
Officer (CSO) in Korea and she designated 15 employees gathering from
Bayer's three business areas including Pharmaceuticals, Consumer
Health, and Crop Science, as well as various departments including Human
Resources (HR), Law, Patent and Compliance (LPC), and Communications, as
Sustainability Ambassadors. Under Bayer's mission, ‘Health for All, Hunger for
None', Sustainability Ambassadors aim to make positive impacts on Korean
community beyond the company and will conduct internal programs related
to four areas - Zero hunger, Healthcare, Climate action, Gender equality —
which need more attention in Korean society among Bayer's sustainable
development goals aligned with UN SDGs. Starting in March, Sustainability
Ambassadors will hold a regular meeting to check up quarterly goals and
specific processes of programs, share the progress of sustainability activities
by each division or department and build Bayer's own sustainability data.

x IxRQl X|&7tsSHE AssY|
st =l —’F—EOI E1|i3£ﬁ El M AH| E| QHE{ A C{(Sustainability
Ambassadors)2| S4 EHES d2|= YriAlS ZIHFICt HHo|A 22| ZAto
M ZIE iAo A= Bo|2 R2[oke| CEOQ! O|ZIoF CHES Z|nX|&7ts=HY
XHChief Sustainability Officer)=2 MA5IL, HUAPE, AGIAAAE, EAO[AAALL} QIALE], HRE HFLIAO|M S CHAEH EA0]|A EOJ 15Ee| KlEs
3 UHAMD = UN XETtsUT=HESE A HOI 7+ 2LHoiAf

A FAF|O], 7SS} CHE, N BE)S MEfs Pl T2IMS 25t It

o]
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CSRReport
10th Edition

[Climate Action] Plogging Campaign

Commemorating Earth Day, Bayer Korea implemented the plogging
campaign with all employees for a month starting from Earth Day. This year, PP 3
plogging campaign was led by Sustainability Ambassadors and all employees HIOI& =210}
participated in plogging session once a month to clean up the Yeouido Hang- PLOGGING!
river Park. Now in its third year, the plogging campaign is one of the initiatives :
for Bayer's environmental protection and social engagement. This campaign
consistently highlights the need for eco-friendly lifestyle changes in our daily
life, reflecting Bayer's sustainability value. Through this campaign, Bayer Korea
aims to contribute to the health and happiness of all members of society.

HO| DE2|0k= K|l Y o & 7F HME|Qlo] Fofets 22 ZHQIS T
FCH Ol 222 Hm|QI2 Hio|W A2|0te] X|&ETtsd 7Hk| AEg fIgh 2
ZLO| EATEAEIQN HIO[Y F2(0F MAH|O[{L2|E| BHAMTS| FEZ 0|F
OfMon, EMEZ Elg 0| 8 Pzt HEII0] 2|4 13| 0|4k Fofsl 09| T S+
Aol &t Hot 2s2 TSRt 22 3EME e 222 AHo12 Hlo|Y
T2[0p7t Fstz 7HX| & sttel X|[&7hs - (Sustainability)off &l L&t Mgt

OflAf BHAS 2ot Afg &2 Histo| WO Mut X otg S| YRIOZM AL
T DL 7St st 42 BLISH=H 7|045t 0t SHe HEO|Y Z2(ote]

[Zero Hunger] Challenge for
‘Mealbox with Love’

On March 29, Country Leadership Team of Bayer Korea joined hands for
‘Mealbox with Love’ program as part of corporate social engagement for
‘Zero Hunger'. Mealbox with Love is the program initiated by WorldVision in
2000, which aims to provide nutritious mealboxes for underfed children to
eat balanced meals and emotional supports through communication with
them and educate them about healthy diets. Bayer Korea participated in the
‘Mealbox with Love' program in the form of an annual challege for employees
in cooperation with WorldVision to create a coporate culture where employees
can actively contribute to social engagement with responsibility for one of
Bayer's SDGs "Zero Hunger'.

K|t 38 29¢, HO|HO| FF6h= AK7ISEH=H & oiLtel 7|0F S4i(Zero

Hunger)’ Z90IM2| Atg|Foi2rEe] Yetoz Hio|d R2(ote] HER| 2|ty &
(Country Leadership Team)O| ‘AlfQ| A2l SAFZSO| FHOIRICH HEHHO| X[t 2000HFE HIH5IL = Alte] EARF 2 M= AA0ISS0] o TEl MAE
o 4 AUEE ALt EARFE HS5tL, orste| s S8 YMA AR X i LUK HAISHE thEHQ! 24015 A AR, Ho|d2 QIRo| 7t g
2 U5k 22 7Yz 7|0 ?.":. [2HE RIS7HS RS H| st 272 MY S iK1 AYAS0| H=HO 2 AMSHOE S| 7|0jg + U= 7[YRSE =
SHUAL HEH[MN S Sall At X FAO2 Aol EA2f SAIES Z2 0] FH0{st UCt

[Healthcare] Coloring Kit Donation
for Hospitalized Pediatric Patients

Since December 2020, Bayer Korea has annually donated 1,000 coloring kits
to hospitalized pediatric patients in partnership with ChildFund Korea. Bayer's
coloring kit aims to relieve stress on pediatric patients with cancer or chronic
disease who are hospitalized, to motivate and strengthen their commitment to
treatments. Ahead of Children’s Day this year, Bayer Korea donated coloring
kits to 1,000 pediatric patients who are hospitalized in 7 major hospitals
including Samsung Medical Center, Anam Korea University Hospital, and
Catholic Medical Center Seoul this year. Bayer Korea continues to make efforts
to make a sustainable society where children can grow up healthy.

HIO|Y F2|oH= 2020 12EIRE XE QA Of210[xHE T} I
10008 Z2{g J|[ES LRIRIRE L= SHOISoA MEsiR
Te|otel Zejd 7|E= 20Ut BHYEStoZ ¢
erafol, Jgle MESIH xR0 oifst QXIS CHE & AUEE 7|=lFion, Sshof
= 0f2I0] £2 ot 2 #
elo| SotsSofA M= ACE




Festo

Establishment in Germany Start of Businessin Korea Number of Employeesin Korea Line of Business Website
FESTD seds SR el 32 xale Aol g0l
1925 1980 257 Automation, Manufacturing wwwifesto.cokr

Festo is a global leader in automation technology, founded in Germany in 1925, specializing in innovative pneumatic and electric motion solutions as well
as technical education. Since establishing Festo Korea in 1980, the company has grown to employ 257 employees by 2024, operating across locations
in Seoul, Cheongna, Dongtan, and Ulsan. Dedicated to ESG management, Festo Korea actively contributes to sustainability and social responsibility.
Throughits Festo Didactic programs, the company supports industry growth by offering comprehensive technical education and vocational training. These
efforts reflect Festo's commitment to driving industrial progress while contributing positively to society, fully aligned with its global mission to create lasting,
meaningful impact.
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Festo’s Commitment to Sustainability and Community

The Festo Group embraces sustainable growth and social responsibility as core values, actively practicing ESG management. Festo contributes to environmental
protection by developing eco-friendly products and energy-efficient solutions, while also focusing on nurturing future talent through technical education and
vocational training. In addition, the company engages in a variety of community outreach programs, working closely with local communities to uphold its commitment
to corporate social responsibility, which is a key pillar of its business philosophy.
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EV Operation

To achieve its 2030 carbon neutrality goal, Festo Korea has been transitioning SIS AELE 20304 EtASEI 21 ChYS Q|5f 2022 EE| Hol XI2FS 215+
its corporate fleet to eco-friendly electric vehicles since 2022. As of now, 98% HM7|xKI2 ®MEtshe 2S5t Q1D SIXIEK| FA| =01 Xj2F = 98%7F 7|k}
of the fleet has been replaced with electric vehicles. This transition is part of 2 DA} o|2{st Mate ?JI/\E 20| 224 £SG Mato| Asloz x|4
Festo Group's global ESG strategy, reflecting the company’s commitment s > o= :p:;: gm_f o?o i = ;}o—‘q; —,Egl: 7; .
to environmental protection and a sustainable future. Moving forward, Festo Itse Dl%HE; of &3 g_goﬂ ﬁo;H: 7ol 2xIE ﬁ°°h- = *O“:_f
Korea will continue to expand the adoption of electric vehicles and pursue a YO SIRAHAEE TI|Xt B Elthet LEN oUX| 288 =0|= CHkst
variety of eco-friendly initiatives aimed at improving energy efficiency. ZIetE &5 XEH o= FxIsf Lz A=lo|ch

Meal Serving Volunteering
“Thomas Homeless Shelter”
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As part of its ESG campaign, on July 17,2024, Festo Korea donated 350 snack
servings and participated in a meal-serving volunteer activity at ‘Thomas
Homeless Shelter'. Located in Yeongdeungpo, Seoul, Thomas Homeless
Shelter is a free meal center established in 1993, providing daily meals to
elderly residents living alone and homeless individuals in the area. Since last
year, Festo Korea has been conducting periodic meal-serving volunteer
activities at Thomas Homeless Shelter. This time, the team assisted with
serving lunch, cleaning the dining area, washing dishes, and donated snacks
for 350 people. Festo Korea plans to continue engaging in various activities
that contribute to the local community in the future.
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o ZtME 7|F5t, A SAESE TIR-HACE ME IS=0| ?X|et EDtA9
2199380 22 A 22 442, 0iY BYE 7 L2lo|Lt =0l tigez
P2 HAE HMSste ACE SH=RAEE XS RE HHY oz E0tA9)
YoM BiA SAE AlRESIZL U2 EH OIH*OHEX.:.* = R e e NS
2 =20, 242 YRS 350222 HAS EHIF St=fAEE oz
T XEHOZ X ARZof| 7|01% 'E Crst &t&E olofZ 7lgloltt

10

CSRReport
10th Edition

BTS (Booster for Talent’s Success) Program

Festo Korea participated as the fifth company in the BTS program organized
by the Ministry of Employment and Labor and PersolKelly in January 2024.
The program offers practical work experience and one-on-one mentoring
to help talented young people with disabilities adapt to the workplace. At
the completion ceremony, attended by Former Minister of Employment and
Labor, Lee Jeong-sik, participants shared reflections and discussed creating
employment opportunities for for individuals with disabilities. Through the BTS
program, Festo Korea gained insights into the importance of diversity and is
committed to increasing the representation of women, foreign employees, and
individuals with disabilities in its workforce.
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ESG Campaign

Since 2022, Festo Korea has conducted annual plogging activities involving all
employees. In early 2024, the company launched a long-term environmental
awareness campaign aimed at promoting sustainable practices. As part
of this initiative, Festo Korea published monthly environmental newsletters
and introduced fun challenges like using reusable cups and walking instead
of driving. Additionally, an environmental poster contest for employees and
their families was held, with winning designs made into reusable company
cups. Through this campaign, Festo Korea aims to increase environmental
awareness and demonstrate its commitment to continuous, sustainable efforts,
rather than one-time initiatives.

Guide Walker Volunteer Activity

On August 2024, the employees of Festo Korea and their families participated
as guide walkers alongside visually impaired individuals in the Harmony
Marathon as a member company of KGCCI. The guide walker role involved
helping visually impaired participants navigate by being their eyes while walking
together, fostering a sense of connection, and creating meaningful moments.
Festo Korea continues to promote its CSRinitiatives, aiming to embrace diverse
communities and actively contribute to social responsibility and positive impact
through ongoing efforts.
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Henkel

Establishment in Germany Start of Businessin Korea Number of Employeesin Korea Line of Business Website
HYAT SHRX|AF MR o= Tl AtQd0k Eo|x|
1876 1989 650 Adhesive Technologies, www.henkel.cokr

Consumer Brands

With its brands, innovations and technologies, Henkel holds leading market positions worldwide in the industrial and consumer businesses. The company’s
three strongest brands are Loctite, Persil and Schwarzkopf. Sustainability has a long tradition at Henkel, and the company has a clear sustainability strategy
with specific targets. Henkel was founded in 1876 and today employs a diverse team of about 48,000 people.
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Anchoring Sustainability in Everything We Do
For Henkel, sustainable growth is not only a core value of the company but A AN X[£7tsT ME2 7(el =2 JHX(Y et otL2t &7|He =
also an indispensable element for running a successful long-term business MIXO| H|RL|AS 29511 7|Y9| Ats|A Molg MXMGH= H|of| Z4s7dst
and fulfiling corporate social responsibility. Henkel sirives towards innovative 2A0ICH #lIZS ‘Achieve More with Less2te SHEZ, SHIE AHple] 284S
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to creating more value with fewer resources, contributing to customers, e (XIS Z&ol0f 1, 2HIxf, HEU, 221 X Aslof 71078 =+ 2L

w2451m Qlct

consumers, partners, and the local community.

Henkel Korea’s Corporate Garden - Henkel Forest

To mark its 35th anniversary, Henkel Korea created a corporate garden named “Henkel Forest” in Ttukseom Hangang Park, Gwangjin-gu, Seoul. “Henkel Forest”
embodies Henkel's values of sustainability and features young saplings planted in pots made from recycled plastic, showcasing a forest that grows and evolves
over time to the public. More than just a green space, Henkel Forest provides a resting place where the local community and nature can coexist harmoniously. As a
permanent garden, it carries Henkel's brand heritage and serves as a positive example of addressing the climate crisis and contributing to a carbon-neutral society.
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Guide Walker Volunteering for Visually Impaired
Participants at Inclusive Walking Event

Henkel Korea participated as guide walkers in a walking event with visually
impaired individuals, along with other KGCCI member companies. The ‘guide
walker’ volunteer activity involves assisting visually impaired participants by
serving as their eyes, guiding them along the route. Henkel employees walked
side by side with the participants, engaging in meaningful conversations
and creating memorable moments together. At the Henkel booth, Henkel's
household products with Braille tags for the visually impaired were displayed.
The Braille tags, designed to be attached to products with hooks, are engraved
in Braille to help distinguish between products such as detergent, fabric
softener, and shampoo. Additionally, Henkel donated its mosquito repellent,
MyKeeper, as a gift for all participants. Through this volunteer activity, Henkel
Korea aims to promote awareness of disabilities and put into practice the
values of diversity, equity, and inclusion.
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Donation of Children’s Book ‘Save the Planet’

In celebration of its 35th anniversary, Henkel Korea donated a children’s
environmental education pop-up book, created with participation from its
employees to libraries across the country. Titled “Save the Planet,” the book
was designed to enhance children’s environmental sensitivity in today's world,
where environmental issues like pollution and climate change are increasingly
critical. The book features artwork by children of Henkel Korea employees,
and Henkel staffs participated in the book-making process by attaching and
inserting three-dimensional elements, completing the project from planning
to production. The donated books will be used for children’'s environmental
education, helping to instill a sense of responsibility and awareness about the
environment in future generations.
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Henkel Forscherwelt in Korea

Henkel Korea is currently engaged in the ‘Henkel Child Scientist World',
a science-based community outreach initiative aimed at fostering children's
interest and curiosity in science. This program is designed as part of the
global science education initiative “Forscherwelt” to enable children to
naturally acquire scientific knowledge through STEAM-based activities. It
encompasses content related to Henkel's core business areas, including
adhesive technologies and consumer brands, while also addressing
sustainability. Activities offered include creating gingerbread houses using
adhesive made from food, experimenting with the surface tension of milk and
kitchen detergents, and making soap using gelatin, providing children with
hands-on learning experiences in science. Furthermore, Henkel is dedicated
to expanding access to science education content for more children through
online live experiments.
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Mercedes-Benz

Establishment in Germany Startof BusinessinKorea Number of EmployeesinKorea Line of Business Website
Mz SHEX|A MR 8t ml@s Atd=0k Zufo[x|
1886 2003 307 Automobile Wholesale, www.mercedes-benz.co.kr

Retail, Import Business

Mercedes-Benz Korea Ltd. was founded on January 1,20083, as a local subsidiary of Mercedes-Benz Group, the leading global automaker of the best
luxury cars. Mercedes-Benz Group AG was created in 1926 when the predecessor companies of Carl Benz and Gottlieb Daimler were merged with
the aim of revolutionizing automobile production. In the spirit of its founding fathers Carl Benz, “The love of inventing never dies”, and Gottlieb Daimler,
“The best or nothing”, Mercedes-Benz Group is creating a systematic portfolio for efficient powertrain development and transition to the era of electric
vehicles. Mercedes-Benz Korea offers customers a diverse selection of cutting-edge products and differentiated services at 64 showrooms and 75
service centers across the country. Contributing to Korean society with long-term endeavors to fulfill its corporate social responsibility on a sustainable
scale, Mercedes-Benz Korea, an affiliate company and 11 authorized Mercedes-Benz dealer companies in Korea, is actively engaged in its corporate
social responsibility program, ‘Mercedes-Benz Promise’.
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Sustainability in Mercedes-Benz

“Mercedes-Benz GREEN+”
: Environmental Protection Practice Program for Sustainability & De-carbonization oz

13 =

The Mercedes-Benz CSR Committee has introduced its fifth pillar,'Mercedes- carbon neutrality and incorporate carbon-neutral practices into their
Benz GREEN+ focusing on sustainability to promote carbon neutrality and da|ly lives. In 2023, SOiEm has been qe§|gnated &1 e Outstanding
environmental protection since 2021. This program emphasizes ESG initiatives Environmental Education Program’ by the Ministry of Environment.

through various activities such as environmental education for the next
generation and impactful partnerships with local governments, demonstrating
leadership in sustainability within Korean society.

*«‘GREEN+ Plogging’, Company-wide Environmental Leadership
Activity: Over 1157 Mercedes-Benz employees have taken part in this
cleanup activity by engaging with local government and volunteers

«‘GREEN+ Kids’, Children’s Environment Education: Over 40,000 nationwide.

children have been educated to develop a sense of responsibility towards «‘GREEN+ City Forest’, Greenery Restoration Project: The Committee
) -
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created City Forest by planting approx. 10,000 trees to reduce fine dust in the
city and respond to climate crisis in collaboration with the Seoul Metropolitan
Government. Furthermore, the Committee donated 1 billion KRW to support
recovery efforts from the massive wildfires in North Gyeongsang province and
Gangwonregions. Total 15,520 trees have been planted to revitalize neglected
urban space in Seoul and restore forest in Uljin of North Gyeongsang Province
and Gangneung.

‘GREEN Plus Carbon Minus’, Public Campaign: The Committee raised
awareness about climate action, encouraging the public to adopt carbon-
neutral habits focusing on “Reuse,” “Recycle,” and “Reduce” via the Mercedes-
Benz Promise SNS channel. Additionally, 9 ‘GREEN+ Zones' have been
established at the Mercedes-Benz showrooms and service centers to inspire
customers and the public to take climate action alongside Mercedes-Benz.

As a result of these efforts, the Committee was recognized by the Mayor of
Seoul, receiving a commendation for its contributions to carbon neutrality,
climate action and urban landscape improvement.
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“Mercedes-Benz All Together” : Employee Participation Program for Local Empowerment o~

Mercedes-Benz All Together demonstrates a strong
commitment to local society by engaging in company-wide
employee participation. So far, over 2,000 employees have
been engaging in over 220 volunteer projects together, such
as the renovation of welfare facilities for the disabled, school
zone safety enhancements, Kimjang share, storytelling for
the blind children, as well as delivering emergency relief
supplies during the pandemic. Additionally, the Committee
has been providing educational support to children and
teenagers, where a total of 4.5 billion KRW has been donated
across 850 social welfare organizations through the Open
Grant and Employee Recommendation Program since 2016.
Furthermore, 44 Mercedes-Benz vehicles were donated
to enhance transportation convenience for the socially
disadvantaged, particularly the disabled, allowing for better
access to medical, social, and cultural activities. As promised
to the Korean society in 2014, Mercedes-Benz will continue
its commitment to corporate citizenship and local community
growth through this program.
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“Mercedes-Benz MobileKids” : Children Traffic Safety Education Program cous-)

Mercedes-Benz's world's first traffic safety education program
for children was introduced in Korea while reflecting Korea's
traffic environment and regulations in 2014. It has started to
educate children to learn the importance of traffic safety and
how to prevent and handle in case of accidents. In particular,
the program has been even more reinforced in collaboration
with the Ministry of Interior and Safety and the Green
Mothers Society by educating over 50,000 children at 812
social welfare centers and elementary schools. Additionally,
MobileKids leads an advanced road safety culture for children
with ‘Play the Safety’ campaign, offering learning activities like
drawing contests and various school zone safety campaigns.
The 8th Play the Safety Campaign was successfully held at
Seoul Children’'s Grand Park, where 600 children and their L
parents participated with great response. I
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“Mercedes-Benz Mobile Academy”
: Academy-Industrial Cooperation Program o1~
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Mercedes-Benz Mobile Academy is an academy-industrial
partnership program that has contributed significantly to
Korea's automotive industry by cultivating future talents. The
program helps students in 11 automotive colleges develop
their solid career paths and become experts in associated
fields by providing them with Mercedes-Benz's advanced
technologies and global education expertise. Since its launch
in 2014, it has offered a total of 1,319 students with a 1-year
course lecture by professional trainers. Throughout this
curriculum, students gain knowledge of MB's global expertise
and cutting-edge technologies via on&offline education as
well as broadening perspective through ‘Career Development
Workshop'. Furthermore, outstanding students have been
provided opportunities to visit its German headquarters every
year. The program has helped many graduates successfully
employed by Mercedes-Benz's network, continuing their
careersin the automotive industry and receiving an exemplary
virtuous model of industry-academy cooperation program
from stakeholders. Since 2018, the Mobile Academy also
supported ‘Special Lectures for 1,600 students from technical
high schools and institutes, offering insights into the latest
trends in the automotive industry and its future, thus actively
fostering technical talent and career development.
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“Mercedes-Benz GIVE”: Donation Culture Spreading Campaign with Sports Initiative o7~

Mercedes-Benz GIVE has initiated to spread donation culture . 'GIVE ‘N RACE’
has solidified its position as the most influential CSR Campaign in Korea th = YAl

which has good causes to support underprivileged children and youth. The 1 1 G I - L ’R AC E
11th GIVE "N RACE was successfully held at Busan with the highest donation ; S
of 1,017.76 million KRW and the highest runners of 20,000 in April 2024. Over
131,000 runners have participated raising over 6.6 billion KRW in total. The

entire donations have been donated to medical & educational support for
underprivileged children and youth in need nationwide.
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Merck Korea

Establishment in Germany Start of Businessin Korea Number of Employees inKorea Line of Business Website
1668 1989 1,700 Electronics, Healthcare, www.merck.cokr
Life Science

Merck Korea, the Korean branch of Merck, a leading science and technology company, is growing with more than 1,700 employees, operating across
Electronics, Healthcare, and Life Sciences. Electronics business sector is devoted to creating a variety of advanced materials for the electronics industry
through semiconductor and display manufacturing while manufacturing coatings, cosmetics, functional solutions, and effect pigments for the automotive
industry. Healthcare business sector provides anticancer drugs and medicines and devices for the treatment of diseases such as multiple sclerosis and
infertility. Life Science business has a broad portfolio of more than 300,000 products for protein research, cell biology, antibodies, water purification
and microbial testing and provides separation/purification materials, chemicals, and equipment to facilitate manufacturing processes across the
pharmaceutical and other industries.

MRl tet7|27|Y M3 52 X|AKR! $t= 0{3= 2F 17009 O|&ko| Z@iut 374 YHEZHA HAF|0 I 20| AO|AA FOFM HIELIAS 25t QlCt
LAEZLA H|RL|AE HHzH Y EIA‘*EIOI HZE Soll TRt AdS Ish Cefsh HE Mzt 22 M2 MBsiH T, SIUE, 7Isd £34 4 XSit Mg st
OIS 912 HEBIC WAAO| BIXLIAL Bef ChiY 813 3 Uit} U2 Helol A28 8 I 3 CIMIOIAS XISHo, 2101 OIS HIZLIAL Tt 1
ofo] 07, 24|, 24 Tl B8 el HE BFeT, Hor 0] 71200] Blo|Q L9 OFFistD BEHOR A, XSl Ol BRS RS HED MHIAS HBec
We Take On Responsibili
ponsibility

This is something we've been doing for 356 years. We will be more responsible Ol Xt 356 S0t RXIE M3 AlEILICE B E11 WEsh= 20l o A
for looking, listening, and doing better. Listening is especially important to g 7IX|IZELICE S5| 2= 0| SQELICEL M3 = &, T2 EXIXL, 7|E} Of
us because we want to know what matters to our employees, customers, Sif ZEAKIO|A| 2210| ZHK|E LRt L2EHL|CE O|5H5HA| 31, 272 55
investors, and other stakeholders. There is no better way to protect their A|7|0, S|Atel V| &ol M2 HAMSH= Of| O|HCH O £2 HHe oiSLICE M3
interests, meet their needs — and secure our company’s long-term success. In = 0l2{at EE 7| FMeko| sHAl 2O 2 At QIAL|CH

fact, we've made this aspiration an integral pillar of our corporate strategy.

Corporate Leading Activities
() R&D Support

Merck Award 004~

“Merck Award” was established for technology papers in 2004 during the IMID
(International Meeting on Information Display) organized by Korean Information
Display Society. The year 2004 marked the 100th anniversary of Merck's
liquid crystal research and the award was designed to recognize outstanding
scientific contributions to display technologies. Since 1904, Merck had started
R&D of liquid crystals after the worldwide first discovery of liquid crystal
phenomenon in 1888 and has celebrated and led the display industry over 100
years with continuous efforts and contributions. In 2006, the scope of Merck
Award enlarged from liquid crystal display technology to all display technology
along with young scientists by establishing “Merck Young Scientist Award.” In

2004H0]| =8 HC|AZ2]0]5kS|7t
M3 3150|1888 M|A Z=2 ﬂ’éi %’é‘% E”_' 0|%, 1904H2E] A%
3
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St ATLE AlZfell 100E0] F== Ay o7 JHE X Wits S50 | % 0]
ol

2013, when the 125th anniversary of liquid crystal discovery was celebrated, 7Is F2of Holch st gHS Xl%gr | leH '31 Ay 7 100FH0] &
Merck Korea and Korean Information Display Society decided to expand the £ 200401 MF=RICE 20061 H0]= HA FHe Atz QHZHEWH'— Hy
scope of the eligibility criteria from published papers to research activities from 2 125 0(UE 2013H H[108] 1A HQIERE of= I{39} ol=FEL|AE
the 10th Merck Award, another milestone in efforts to support the development gfoleal= AlY WY R ZHE =EH0IM stedoz HEslo], &= CIAE2
of Korea's display industry. O At M2 9|5t M2t S OFHASIICE

Korean Cancer Association-
Merck Scientific Award «on-)

The award to encourage academic research activities in colorectal cancer and
head and neck cancer and contribute to development of oncology medical
science in Korea under partnership with the Korean Cancer Association
establishedin 2011.
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Korean Association for Clinical Oncology-
Merck Scientific Award o2

The award to encourage clinical research in colorectal cancer and contribute to
oncology research and development initiatives in Korea under partnership with
the Korean Association for Clinical Oncology establishedin 2012.
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Korean Society for Reproductive Medicine-
Merck Scientific Award oz~
The award to contribute to recognize scientific achievement and encourage

technology development in the fertility research field under partnership with
Korean Society for Reproductive Medicine established in 2013.

CifshAlolatslol S Alofst 0f 6 3 B1% S XI5 SIs 20134
[e]

(@ Support for Young Talents
KIDS Display Camp 021~

Merck Korea participates in the “KIDS Display Camp’, hosted by The Korean
Information Display Society (KIDS) to support young talents. The lecture
consisted of simple and fun content to raise the students’ interest in Displays.
In 2024, Merck invited students to K-Display, the largest display exhibition in
Korea, to offer tours to explore various display industries.

roh

D3 20219 AfEiiol s EEICIAZ0[3t|0IA /3t KIDS CIAZ
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Merck 350 Future Researcher Award o~

Merck 350 Future Researcher Award was co-established by Korean Society
for Molecular and Cellular Biology and Merck Korea to celebrate the 350th
anniversary of Merck in 2018, and the winners receive an award plague, cash
prize and a memento.

013 350 O AA2 2018 M3 &l 350FHE 7 E510] Sh=2AtM| =
MESS|Qt st= A7t 3522 MEFCH, A= At 5HA {30
|Sst A2 2l 7| E0| MYECt

Employee Leading Volunteer Activities for Local Community

ﬂriluﬁgtamﬂor-— 'O“O_l_‘ 11
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Volunteer Club ‘Onnuriae’ o2~

Merck Anseong site employees organized volunteer club ‘Onnuriae’ in 2012
and it was registered in Anseong-shi. The clubis supporting the underprivileged
and the elderly living alone by donating briquettes, rice, clothes.

M3 QFYAIOIE RS2 20124 2F2[0f(®) 28 S T26IiL, 0] 22 o
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Good morning & Love Link Campaign ois-)

Since 2018, Merck Korea Biopharma team has been implementing ‘Good
Morning Campaign’ for the elderly living alone. Through the voluntary donation
of employees, they collected the items that can be sold, raised funds throughin-
house bazaars, and the company donates the same amount as the donations
made through in-house bazaars.

Sharing Happiness o007~

Merck is doing ‘Sharing Happiness' volunteer activities for local communities
where Merck Electronics sites are located. The team is supporting
underprivileged neighbors in a variety of ways from donating to deliver
necessaries and stationery to physical support such as briquette delivery,
house building and facility maintenance.

10 QUCE ZUO[A S R[S FET |20 €2510] K| L 29 0|RES
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Nuri Maru Campaign oz~

Since 2021, Merck Nuri, Merck Korea Biopharma internal volunteer team, has
been conducting various programs such as job experiences and factory tours
for underprivileged children belonging to the Dongmyeong Children's Welfare
Center and Daejeon Jahyewon.

BIO| QO AlRJEIO| OfI2] ALY XIRUZAEI2 2021E1KE] FpAS Of2I01S
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RWE

Establishment in Germany Startof BusinessinKorea
Mo BHEXIAL HEAE
1898 2021

Number of EmployeesinKorea Line of Business Website
= HAs At 0F Zufo[x|
53 Offshore Wind www.rwe.com/en/

As one of the world’s leading companies in renewable energy, RWE is actively driving forward the energy transition. We are active on five continents,
have more than 20 years of experience in offshore wind, and are dedicated to supporting local communities. We'll significantly reduce CO2 emissions,
help to decarbonize the industry, boost economies, create new jobs, and support governments in reaching their climate targets to secure a better

tomorrow for the people.

RWES HA0|4RIS st 224
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Sustainability at RWE

We have installed 19 wind farms with a total capacity of around 6GW
worldwide. With every new wind farm, we create several hundreds of direct and
indirect local jobs. Together our offshore wind farms are saving more than 10
milliontons of CO2 every year. Every year we invest millions of euros in harbors,
educational programs, local organizations, and much more. But we want to go
even further. With its growing green strategy, RWE is investing 55 billion EUR
cash from 2024 to 2030. Our portfolio in 2030 is powerful and green. More than
65GW net installed capacity across green energy technologies. Our offshore
installed net capacity will triple by then to 10GW. With innovative solutions, we
are already tackling tomorrow's challenges, today. We are proud to give wings
to the energy transition.

Highlight of CSR Activities

RWE Renewables Korea took part in the “10th Harmony Marathon with Visually
Impaired” on August 31, 2024, at Olympic Park in Seoul, Korea. Recognizing
the importance of CSR activities, members of RWE Renewables Korea
joined forces, for two years in a row, to extend support to this meaningful
campaign, held as part of the “Guide Walkers” joint CSR event organized by
the Korean-German Chamber of Commerce and Industry (KGCCI). More
than 20 of our RWE Team have joined this campaign to assist individuals with
visual impairments by walking together with them in the 5 km course. RWE
Renewables Korea is committed to taking part in and joining various CSR
activities to contribute to aninclusive and sustainable future for all.

RWE Renewables Korea has sponsored the third Ssireum wrestling
tournament, Pungeoje, a ritual performed to have a big catch of fish, and the
opening of the Mallipo beach. In addition, as part of our ongoing commitment
and efforts to strengthen our partnership with Gyeongsangnam Province, we
have sponsored and contributed to the 100th anniversary of the Wonryang
Elementary School. RWE Renewables Korea will continue to strengthen
our engagement and collaboration with local communities, residents, and
fishermen to improve resident acceptance.

Moz TSI ICt RWEE 20 | Hot2 ME -0t /e =5tRE oM 2R CHd 7Hel S
b : =

SASE SHO| LR OlLStEr: HISR By, M HEtast X, X[ ZR| &Y

o
hi

RWEE & M0l 197 Z2HEO] ZH 6GW 722 3i4
lon M22 SHYH ChX|7t SHS0IE wiofch 4 7
Lt 0|2 20 RWE= OiA F2t & ol&<| ofx
| 2/01= RWE= O 818t RS EXjsf ’
ZH Kol ML ACE T LHOEZ} Growing Gree
2024F5E 203071 5509 R8st 80% H)E Fletd A
2 kx| 2F2 2030UE77HK| SN M| HIQ! IOGWE S2l= S
TEE 65GWZ Strifst o Ho|Ck RWEES ERASEa) J210f 4|
1910] L=25 QUC

o Tl
|0
o off
| il
2
A
i
0

ne
B

2 Ho gy J
[El
U
o d @ e jd o W Ho

ok fU 2 rior g g\

=

\J
- .

I

=]
o

o gt o

g

=
ﬂ
il
i
=
o
o

tooc

Ral
Mnr 12 o
n

on x°
ool
]
=
nT
S El

©

L

|0 ol
Hu o kI i K

e
hd

WE f

1
el
S
:Olg
0=

of

o

=2
firs
Ral
nc
™

mjo
o
I
o

4
L

[

&
0

o
&l
o

10 A B2l H102] AlZt

K|t 82 312 RWE 2|'50{Ex BZ|ot=s MS
z fofiolt g 2= 0|

ofielat &7l ot o2 Of2hE th=lof Fod
t

> o

N

ox OH
i

t

o oz
>~
ot
ofn
fjo
al
0%
ol
139
tin
P
=
m
i)
ar
<
il
M
o]
i)
—C.)— ol
Ir
SR
ot
o Ui
e
0x
(]
on
B
~
()
(@)
)
o

o
riok
|0
Hu
> 10
0o
rn
R
N
i3

r
10

all
o
[S)
i)
il
o
0
N
M o
N
o
i)
08
rlo
=~
3
&1l
i
1]

:|Er N
E- S Mo & T
on M
2 S

oy
un 2
B

el

=

=2

= [
el o
il i
!
sd 1
= 0|
Rl A
no ol
i} i}
Hel |0
2 i
P H
o in]
0 0
) o
o >
= 6
0K

& G
i IH
ve
R T
= [

- > ro

IR

L

oo 2

e 9

|'O o

HH

=

=2

>

AN
2
ol
N
—H0
o
H‘
i
_o'l_l
(=
30
]
o A
ot
o oY
0x
oc
H-|
o
10
pal
s
1
ro rr
ol
dul
ro
= Ml
Ral
18 s
>
Tor
2

< AR Jal
gI:'
>
=2
o
10
L=}
<2

+ =

m

0

ikl

_

A

fujo

40

ol

U g
0
Bl T

KAL), ofel Y X|eiAjs|=RE] Al

CSR Report

Porsche Korea
Establishment in Germany Startof BusinessinKorea Number of EmployeesinKorea Line of Business Website
PORSCHE Ao BHEX|AL MR Bt X AEOF Z1o[x|
1948 2014 94 Importer and Distributor www.porsche.com
of PorscheinKorea /korea/ko/

Porsche Korea Ltd. (CEO, Mathias Busse), the 17th subsidiary of parent company Dr. Ing h.c. F. Porsche AG, which marks its 76th anniversary this year, has
been introducing various products to the Korean market, including the iconic sports car 911 and the electric sports car Taycan. With four authorized dealer
partners, Porsche is running 14 Porsche Centres, 14 Porsche Service Centres, 5 Porsche Approved Centres, and 4 Porsche Studios.
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Porsche Korea CSR Campaign ‘Porsche Do Dreany’

With Porsche’s brand identity “Dream” as the concept, the “Porsche Do
Dream” campaign was designed to provide practical help to beneficiaries,
encompassing socially vulnerable people who need assistance. In addition,
Porsche Korea, which is a brand receiving great love in the Korean market,
added the meaning of *knocking on the door” to take one step closer to Korean
society. Porsche Korea will gradually expand its authentic social responsibility
activities, which correspond to the core values of Porsche, including
‘Humanitarian’, ‘Talent’, 'Education’,'Environment’ and ‘Sustainability.
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Highlight of CSR Activities

Since 2017, Porsche Korea has actively implemented various social
contribution programs over the past eight years. This year, in celebration of
its 10th anniversary, the company launched ten social contribution activities
under five main themes. In the education sector, the “Dream Up” program has
supported 75 children from socially vulnerable backgrounds, including arts
and sports scholarship recipients and youth transitioning out of protective care,
helping them pursue their dreams. The new “Porsche Turbo for Dreams-Ballet”
offers the opportunity to experience international stages through domestic
ballet mentoring and a camp in Stuttgart, Germany. Additionally, the “Porsche
Turbo for Dreams - Football” program, in collaboration with coaches from VB
Stuttgart, provides aspiring young footballers with opportunities to showcase
their potential and gain diverse sporting experiences. Porsche Korea also
contributes to the preservation of Korea's intangible cultural heritage by
donating support funds and, in partnership with the Make-A-Wish Foundation,
has granted wishes for eight children suffering from critical illnesses, helping
them maintain their hopes and dreams.

Through the “Do Dream” program, Porsche Korea has supported over 30,000
children across 118 organizations with donations totaling approximately
7.6 billion KRW over the past eight years. The company plans to continue
introducing various initiatives that create a positive impact on society in the
future.
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Siemens

Establishment in Germany Start of Businessin Korea Number of Employeesin Korea Line of Business Website
S I E M E N S Selol SRR MRt HERHP Aeior 50l
1847 1967 2,240 Manufacturing www.siemens.cokr

Siemens, headquartered in Berlin and Munich, is a leading technology company focused on industry, infrastructure, mobility, and healthcare, that has stood
for engineering excellence, quality, innovation, reliability, and internationality. The company’s purpose is to create technology to transform the everyday, for
everyone. By combining the real and the digital worlds, Siemens empowers customers to accelerate their digital and sustainable transformations, making
factories more efficient, cities more livable, and transportation more sustainable. Since entering the local market in the 1950s, Siemens Korea (Siemens
Ltd. Seoul) has taken the initiative in providing business cooperation, investment and development to establish positive relations with Korean industries.
Siemens Korea has also engaged in various corporate citizenship programs and partnerships with local universities to support talented students.
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Transforming The Everyday To Create A Better Tomorrow

Serving society while doing business successfully and sustainably is at the
heart of Siemens' strategy. We are taking our ESG commitment to the next
level with our “DEGREE" framework. Each letter in DEGREE represents
an area where Siemens strives to achieve clear targets: Decarbonization,
Ethics, Governance, Resource efficiency, Equity and Employability. As a
responsible corporate citizen, Siemens applies high management standards
Ethics and strategically focuses on areas such as education, science, society, and
environment, where company’s competencies, resources and employee

Decarbonization

Governance volunteerism can make ameaningful difference.
R ffici AYS HSHCE X|& THS5HESE 0|1 S0l AIEJ0] S3ish= A2 XA
seadliesiltinlidng Hzto| #40[C} X|HAL DEGREE Z2Ql9|38 S5 £SG 20l %22 BE
Equit St AT DEGREE?| 2t SAt= AHATL S7 HdS ?lol Fsh= HEtast
y (Decarbonization), 7| &2|(Ethics), Z¥2t2|(Governance) A1 224
. kv PN Oia JHet HOI= LIEHC]
Employability {Resource efficiency), ooo(EqL“ty)_ 2 7 (Employability) F% LIERHC,
A U= 71 AR 2N KHA= SAte] A2t X3, YZIRIS R 5101z 20|
U 7I0E 2 = AT =2 43 BES M8t us % 18} AlS|, 4 59

Introducing Siemens EcoTech Label

Siemens EcoTech, launched in March, is a company-wide self-certification
label designed to help customers make more informed decisions and
achieve their sustainability targets by providing transparent product
data and performance. Supporting the sustainable transformation
of industry and infrastructure, all Siemens EcoTech products are
manufactured in production facilities that use 100 percent renewable
electricity and contribute to the company’s ambition to achieve a net
zero-carbon footprint of its production facilities and buildings worldwide by

2030.
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Forest Restoration ESG Campaign

In April 2024, Siemens Korea conducted the “Forest Restoration ESG
Campaign’ to create a habitat for bees at the National Center of Forest
Education in Chuncheon, Gangwon-do. Siemens employees carried out
various environmental maintenance activities including planting native species
to create an ecological forest of about 1ha in the Civilian Control Line area,
where soilis being lost due to the climate crisis. Siemens Korea will continue to
actively participate in ESG activities in various ways to practice sustainability
which s the foundation of Siemens’ business.

Xt 4d st=XHA = 29l EHA SEEHEAM BE MAN HSS 2f6
LHZHESR ESG AH Q! 2FS TR 0| St=X|HA XSS 7|
2712 Qlsll E0| FAE A= TZHISHM Kol of Tha #29| HEl2S
Y| flal ArEAESS MAlste Crfst et gHIE SR S=AliAE
AR T AMRO| 2710] £ A& 7hsdg HEsh| 2lsl LY Tz ESG 2SO
H= Fojg Aiglolct

“ESG Verification Certificate” by the
Korean Red Cross

Last April, Siemens Korea participated in the ESG Verification Certificate
handover ceremony at the Korean Red Cross Seoul office. The program
was first implemented by the Korean Red Cross to promote ESG initiatives
in collaboration with the government, corporations, and citizens in the
environmental and social sectors. Siemens Korea was awarded the ESG
Verification Certificate in recognition of its leadership in ESG initiatives such
as supporting the recovery from the Tlrkiye Earthquake, the forest fires in
Gangwon and Gyeongbuk, and the earthquake in Nepal, as well as donation
for forest restoration.
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“Go Paper-lite: think before you print!”"Campaign

Siemens Korea is joining the global campaign “Go Paper-lite: think before you
print!” to reduce the number of printouts and paper consumption in the office
and make our work more sustainable, digital, and efficient. The key is to cultivate
adigital mindset. Siemens employees store and share documents in the cloud
and take digital notes in meetings by using various MS tools such as OneDrive,
SharePoint, Whiteboard, and OneNote, instead of unnecessary paper printing.
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Smart Office Concept

Siemens Korea celebrated the second anniversary of the relocation of
its headquarters to Gwanghwamun D-Tower, an environmentally friendly
building that has received high ratings from various certifiers for its outstanding
energy efficiency. Siemens Korea continues its commitment towards ESG
management by implementing the Smart Office concept and optimizing the
workspace through building automation, thereby minimizing heating costs and
reducing carbon emissions. In addition, Siemens” own mobile app “Enlighted
Connect” allows employees to book preferred seats and meeting rooms in
advance, providing a more flexible and efficient working environment.
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TUVSUD cantepe

E;aﬁffhmem inGermany ?iﬁﬁi%’;@? nKorea 2{1”‘22_52 EmployeesinKorea k;’;?;@f‘“smess 2’3@7‘}? Managing Director of TUV SUD Korea. “We hope that their memories of their i
1866 1994 7 Testing, Inspection, v iuvsud.com/ko-kr firstindependence will be filled with excitement and hope rather than fear and ;

Certification vvorry."

“We are grateful for the good influence of TUV SUD Korea for extending a
warm hand to women who are preparing for independence with weak social
networks,” said Lee Jae-won, Secretary General of Hope Pebble. “Together
with TUV SUD Korea, Hope Pebble will do our best to help women who are
preparing for independence develop their dreams and become dignified
members of our society.”

TUV SUD entered the Korean market in 1992, launching ISO 9001 certification services and establishing a presence in the form of an agency. In 1994, the
Korean subsidiary was founded, and in 2014, TUV SUD became the first global testing and certification organization to open a large-scale battery testing
facility in Suwon. As of 2024, TUV SUD Korea employs about 160 staff members across offices and testing facilities in Yeouido (headquarter), Guro, Suwon,
Busan, Daegu, and Shinan. Leveraging German expertise, global network, and specialized knowledge, TUV SUD Korea not only contributes to enhancing
product quality and safety throughout Korean society but also supports domestic companies’ international market entry through global certifications.
Celebrating 30 years of excellence this year, TUV SUD Korea is committed to continued growth and innovation.
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TUV SUD’s Commitment to
the Common Good

Guided by our corporate strategy 2025+, “The Next Level.
Together”, TUV SUD continue to work on achieving our ESG goals
and making TUV SUD a sustainability-oriented organization.
When setting our future corporate direction, we always take into
account our societal mission and the impact of our corporate
actions on society and the environment. Sustainability is firmly
enshrined in our corporate actions. Our ambition in social
responsibilities is that by promoting and implementing charitable
projects, we provide wide-ranging support for societal issues
and contribute to the general good. TUV SUD is seeking to play
a proactive role in the sustainable development of our society,
with many forms of commitment ranging from donations and
collaborations to projects we initiate.

TUV SUD 2025+ ZI2kQl “The Next Level. Together o] 2} TUV
SUDE ESG SEE M5t X% 7hsst ZEO 2 ALY 2l
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TUV SUD donated to Hope Pebble

OnMarch 8, TUV SUD Korea made a donation to a Korean NGO, Hope Pebble,
with the aim of supporting the independence of women under institutional care.
Women under institutional care are those who have been in facilities such as
childcare centers, shared living facilities, or foster care, and some of them who
turn 18 are preparing for their firstindependence. The donation will be utilized for
a housing support project designed to assist these women in moving into their
first studio. It will also help them purchase essential furniture, kitchen appliances,
and other household items.

“TUV SUD, which is committed to gender equality and supports the
participation of diverse people in society, is pleased to support the women
who are preparing for their first independence,” said Jung-Wook Seo,
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TOV SUD Korea Participated in a Harmony
Marathon with the Visually Impaired

On August 31, employees of TUV SUD Korea and their families participated in
the 10th Harmony Marathon with visually impaired at Peace Plaza in Olympic
Park in Seoul, South Korea. TUV SUD Korea's participation in the Harmony
Marathon is part of its corporate social responsibility (CSR) efforts. The event
features three categories: a half-course, a 10km course, and a 5km course.
TUV SUD Korea employees participated in the 5km course for safety reasons.
The employees volunteered as “Guide Walkers” to help visually impaired
participants complete the 5km course walking course. TUV SUD Korea also
sponsored sports towels for the visually impaired
participants.

Jung-Wook Seo, Managing Director of TUV SUD
Korea expressed his gratitude to TUV SUD Korea
employees and their families who participated in this
event despite the early hour on Saturday. He stated,
“TUV SUD is consistently carrying out CSR activities
to fulfillits corporate social responsibility.”

Gyoung-Jin Oh, TUV SUD Korea marketing team
leader, added, “Volunteering as guides for the
disabled was a great opportunity for our employees
and their families tobond.”

The 'Harmony Marathon for the Visually Impaired’
is held annually to support the social participation
of visually impaired individuals who have difficulty
moving freely. It is characterized as an inclusive
activity involving both visually impaired and non-
visually impaired individuals. All sponsorship and
participation fees from the marathon are used
to improve the mobility of the visually impaired.
The event is hosted by the Seoul Metropolitan
Government Disability Sports Association and
organized by the Seoul Blind Union.
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KGCCI

Korean-German Chamber Establishment in Germany Start of Businessin Korea Number of Employeesin Korea Line of Business Website
of Commerce and Industry Maloie XA MEKiE 82 Zfl Alistof SH0|X|
Fisud3E oL

1894 1981 26 Business Association www.kgccicom

The Korean-German Chamber of Commerce and Industry (KGCCI) has been serving as an official representative of German Business in Korea since its
foundation in 1981. It is the second-largest foreign chamber of commerce in Korea with a network of around 500 members. As the first point of contact
for German and Korean companies exploring business opportunities in each country, KGCCI and its subsidiary KGCCI DEinternational serve as a
communication channel and offer professional services to support market entry and expansion. The services include, among others, market research,
business partner matching, trade fair business, delegation trips, and investment promotion. Additionally, KGCCI supports governmental initiatives such as
the Korean-German Energy Partnership and contributes to Korean society through its various initiatives such as Ausbildung (Dual Vocational Training) and
WIR (Women in KoRea) Mentorship.
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German Corporate Social Responsibility

German companies have a longstanding : sl
tradition with CSR, long before this term was even
coined. The idea of the “honorable merchant”
has been one of the leading principles of
German companies and the German Chamber
organization for centuries. It emphasizes that
merchants shall create value to their communities
and act according to an honorable set of codes,
wherever they do business. While being active
in Korea, these ideals are also emphasized
and practiced by German companies and
their Korea subsidiaries. The CSR activities of
German companies are numerous and diverse
in their forms. From healthcare support and
environmental protection to the support of
underprivileged children, people with disabilities,
and many more. German companies have
shown that they are active and engaged in their
local Korean communities.

KGCCI supports governmental initiatives such
as the Korean-German Energy Partnership
and contributes to Korean society through its
various initiatives such as Ausbildung (Dual
Vocational Training) and WIR (Women in
KoRea) Mentorship. KGCCI belongs to the global German Chamber Network Abroad (AHK) with more than 150 German Chamber offices in 93 countries and over
50,000 members worldwide. Its umbrella organization is the German Chamber of Industry and Commerce (DIHK) with offices in Berlin and Brussels, serving the 79
Chambers in Germany (IHK) and their 3.6 million German member companies.
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CSR Report

Joint CSR “Guide Walkers” o2+

KGCC held “Guide Walkers” joint CSR event on August 31, 2024, at Olympic
Park in Seoul, South Korea. Over 450 participants from KGCCl and its member
companies and partners served as guide walkers for individuals with visual
impairments at the 10th Harmony Marathon with Visually Impaired, organized
by Seoul Disabled Sports Association.

Launched last year in celebration of the 140th anniversary of Korean-
German diplomatic relations, the “KGCCI Joint CSR Guide Walkers” initiative
showcases the collaborative spirit among KGCCI, its members, and partners.
Especially this year, the event saw an even larger turnout, reflecting the growing
enthusiasm and commitment from the community.

Prominent figures participated in this event, including Georg Schmidt,
German Ambassador to Korea, Holger Gerrmann, German Chairperson
of KGCCl and CEO of Porsche Korea, Martin Henkelmann, President and
CEO of KGCCI, Hadoong Chung, Vice Chairperson of KGCCl and President
& CEO of Siemens Korea, May Young-Mi Kim, President of Henkel Korea,
JinA Lee, CEO of Bayer Korea, Jung-Wook Seo, CEO of TUV SUD Korea,
WooKyu Kim, Managing Director & Representative Director of Merck Korea,
David Jones, Head of Offshore Development & Country Manager Korea of
RWE Renewables Korea, Taiyoen Choi, General Manager of Armacell Korea,
and other KGCCI board members. Other notable attendees include Yeji Kim
Member of the National Assembly; Sooyoung Choi, singer and actress from
Girls' Generation and goodwillambassador for the Harmony Marathon.
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Ina remarkable show of support, about 30 German
companies and partners including Armacell Korea,
BASF Company, Bayer Korea, Beiersdorf Korea,
BMW Group Korea, Brita Korea, Chantecaille Korea,
Festo Korea, Goethe-Institut Korea, GTAI, Henkel
Korea, Kim & Chang, La Prairie Korea, LBBW,
Logwin Air & Ocean Korea, Merck Korea, Porsche
Korea, RIKUTEC Asia, Robert Bosch Korea, RWE
Renewables Korea, Siemens Korea, TRUMPF
Korea, TUV SUD Korea, Volkswagen Group Korea,
Weidmduller Korea, and Yulchon LLC participated in
thisinitiative.

Notably, KGCCI donated 200 bookstands for
visually impaired students and all participation fees
were dedicated to the improvement of transportation
for the visually impaired. Beiersdorf and Henkel
Korea donated their products to all participants
of the 10th Harmony Marathon. TUV SUD Korea
also provided gifts for the participants with visual
impairments. In addition, Bayer Korea organized an
event booth, showcasing their products at the venue.
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KGCCI Donates 200 Bookstands to Empower Visually Impaired Students
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KGCCI donated 200 bookstands to the Seoul
National School for the Blind on October 11,
2024. This donation aims to improve the learning
environment of and promote greater inclusivity for
visually impaired students. The donation ceremony
took place at the Seoul National School for the
Blind and was attended by Dr. Martin Henkelmann,
KGCCI President & CEQ, Yangsook Cho, Principal of
the Seoul National School for the Blind, and Jinhyung
Cho, President of the Seoul Blind Union. The
event underscored the importance of accessible
educational tools for academic growth and
empowerment of visually impaired students.
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Women in KoRea (WIR) Mentorship Program cos-)

The KGCCl's Women Leadership Group “Women In koRea” (WIR - SotEdatas|olh 0fd 2IH Y T ‘Women In KoRea’ (WIR “2{0f”/ 50{: 2
pronounced “we are’ and also meaning “we” in German) is a Mentorship 2= Mg =7+ AESH 014 XSS HENIZE Y5 HEY Z2T
Program that consists of an international network of woman managers from 2olCt 2018 Z|=2 EYE|0{A] &Y, McHet X|2[of ZAHAE T =Ll 04
allindustries and countries. First launched in 2018 and with a primary focus on ZIIE9| 2|HA A S WA 71K S419| 2|HAS 0|2 L= &858 5t
gender, generations and geography, it aims to identify leadership potential of QlC}

local female professionals and enables them to develop and use a value-based
leadership approach.

International Women’s Day

Every year on March 8, we celebrate International
Women's Day with various campaigns and events. More
than 100 participants come together for unique networking
opportunities, fostering valuable partnerships aimed
at advancing women'’s rights. Our events aim to inspire
changes empower voices and create meaningful strides
toward gender equality in both the workplace and society.

Homecoming Night

Each year, we invite over 250 past participants to reunite
at Homecoming Night. Mentors and mentees, who have
been a part of the program since its launch in 2018, come
together to strengthen their networks, share achievements,
and continue their personal growth. This special event
fosters lasting relationships and highlights ongoing impacts

of program.
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Mentor Workshop

1g ne

Before the annual mentoring program begins, around 20
C-level mentors gather to discuss the year's activities.
The workshop focuses on sharing effective mentoring
strategies to ensure mentees to gain the maximized value
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Leadership Forum

The Leadership Forum brings industry and professionals together for dynamic
discussions on career development, with a special focus on woman leadership.
This forum highlights the importance of women's roles and leadership in our
society and seeks to outline strategies for ongoing changes. Participants gain
actionable insights and practical advice that fuels their growth as leaders.

WIR Talk

Every year, we host over three WIR Talk seminars, where woman leaders
from various industries share their experiences and insights. These seminars
support exploring practical solutions for driving social change.
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Certification

At the year-end wrap-up event, outstanding mentees are recognized and
awarded certificates endorsed by the German Embassy in Korea, celebrating
their achievements and commitment to the program.
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Connect, Collaborate, Thrive

Women In koRea(WIR) is committed to establishing a platform for female professionals
to nurture a sustainable network and fostering career support and growth.
KGCCI WIR is welcoming new mentors and mentees every year.

Benefits
C-Level, Middle & Junior Level Networking

Join a group tailored to your career stage

Application Guideline
Criteria

-Mentor : C-Level (10+ years experience)

-Mentee : Middle Level (5-10 years experience)
Junior Level (2-5 years experience)

Qualification

Anyone who are interested in career development and women
empowerment

@KGCCI_WIR 4 WIR@KGCCI
Follow us on Social Media!

Build strong and diverse professional networks

Skills

mentorships

Requirement

Participating in at least four events during a year is mandatory
for all mentors and mentees.

Application

Applications are accepted through the website on a rolling basis.
- Submission Deadline : Every January 31st
- Result : Mid-February

Speaker Inquiries & Partnership
Email: wir@kgcci.com

Enhance your skills through workshops and
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Human Resources with KGCCI!

I Berufsbildung (Vocational Training)
Train the Trainer (AdA International)

Your Future Employment in the Right Way.

/

Ever wondering how

a company can develop its
key competencies and keep
sustainable employment
at the same time?

IMAGIN
LOOKING BACK TOMORROW
AND HAVING MADE R DIFFEREMGE

TODAY.

We are not there yet, but every day we are working
towards a world where the climate is no longer in
crisis. Our contribution: becoming climate-positive
in our production by 2030. Forward. Every day.

Tel.: 02-3780-4695 | E-mail: yjkim@kgcci.com

» Implement Germany’s Berufsbildung
system, a successful VET model that
enables smooth education-to-work
transitions of your employees.

» Get to know Train-the-Trainer (TtT),
an action-oriented pedagogical approach
towards developing a holistic occupational
competence.

» Please contact Ausbildung Team at KGCCI
for further information
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Environmental, social and governance (ESG) factors are continuing to gain traction in corporate reporting
regimes and the financial institution sector from the standpoints of long-term sustainability and responsible
investment. Users and investors are demanding an increasingly high quality of ESG information in order to
facilitate decisions about investment, interest and value alignment, business partnerships, and joint efforts to
overcome global challenges.

Especially in the EU region, preparing ESRS-based reports, responding to sustainability due diligence, and
managing carbon emissions are recognized as important business issues.

BDO Sunghyun ESG Center possesses experience and expertise to support you with a broad range of ESG
services that can be tailored to meet your needs.

Our support covers the following areas:

« Assess the sustainability of the global supply chains and consult how to improve
+ Analise ESRS gap and prepare reports

* Prepare a sustainability report

+ Respond to EcoVadis and CDP certification

* Develop net-zero strategy

+ Manage carbon emissions

* ESG due diligence in collaboration with BDO member firms in Germany

CONTACT US
KYUNGYOUNG CO, MANAGING DIRECTOR | ESG & RISK ADVISORY
M. 82-10-7257-5620 E. kyungyoung.co@bdo.kr

BDO is the brand name for the BDO network and for each of the BDO Member Firms. © 2024 BDO. All rights reserved

Highest standards.

The world is more connected than ever and and we are ready to take your business to the
without specialist help to lead the way, your next level. With 16 locations in 15 countries, your
business could get left behind. LBBW is your nearest branch is just around the corner.
trusted partner in all facets of global trade.

Coming from Baden-Wurttemberg, Germany, Your contact in Seoul:

we are highly recognised and awarded around the Phone: +82 2 6730 0100

world in areas of sustainability and excellence, E-Mail: kr-Ibbw-customer-info@lbbw.com
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